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Jean Paul Gaultier, Anya Hindmarch,
Burberry and Lalique — Live news

September 16, 2014

Lalique 100 Points by James Suckling leather briefcase by Fernagamo

By ST AFF REPORTS
Luxury Daily's live news from Sept. 15:

Lalique, Ferragamo aim for gifting with wine glass carrier collaboration

Luxury Daily

French glass and crystal maker Lalique has teamed up with Italian leather goods brand
Salvatore Ferragamo on a leather briefcase to house wine glasses.

Click here to read the entire article
Fred Leighton expands online footprint with 1stdibs launch

Estate and vintage jewelry house Fred Leighton has joined online marketplace 1stdibs to
expand the reach of its collectible pieces.

Click here to read the entire article
Moda Operandi opens physical trunk show space to enable in-person viewing

Online trunkshow retailer Moda Operandi is expanding its reach in Britain with a new
bricks-and-mortar space opened justin time for London Fashion Week.
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Click here to read the entire article
Jean Paul Gaultier quits ready-to-wear to focus on couture, beauty

French fashion label Jean Paul Gaultier’s spring/summer 2015 runway show later this
month will be the brand’s last ready-to-wear presentation.

Click here to read the entire article
Anya Hindmarch makes edible fashion with Kellogg’s collaboration

British accessories label Anya Hindmarch is bringing its grocery-themed fall/winter 2014
collection to life during London Fashion Week with a Kellogg’s partnership.

Click here to read the entire article
Burberry makes fashion show livestream interactive with commerce

British fashion label Burberry is letting consumers purchase pieces from its runway show
immediately after the livestream on Sept. 15 at 8 a.m. EST.

Click here to read the entire article
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