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Land Rover's  The Vanishing Game

 
By NANCY BUCKLEY

British automaker Land Rover enlisted British author William Boyd for a multimedia
branded story on multiple platforms.

“The Vanishing Game” is a short story based on an aspiring actor, Alec Dunbar, who goes
on an adventure in a Land Rover Defender through Scotland. The branded short story was
released on Tumblr and several other platforms, and will likely gain attention from fans
of Mr. Boyd and avid readers.

"William Boyd is not only an extraordinary literary talent, but, like many Brits, he has Land
Rover in his blood," said Ken Bracht, communications manager at Land Rover North
America, Mahwah, NJ.

"He was the perfect choice and he wrote an incredibly entertaining story that takes readers
on a thrilling, yet mysterious driving adventure from London through the Scottish
Highlands," he said.

Drop everything and read

The Vanishing Game is a short story that follows Mr. Dunbar as he adventures in a Land
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Rover Defender. The vehicle is described as an “old grey sun-bleached, weather-battered
Land Rover Defender, long wheelbase variety. The door on the driver’s side was a pale
salmon pink. On the door, still legible, was a faded black stenciled codenumber: KT-99.”

Mr. Dunbar travels in this vehicle to run an errand for a woman he meets at a failed
audition.

Alec Dunbar with Stella Devereaux and the Land Rover 

The tale can be read on a dedicated Tumblr page, within Apple's iBooks on an iPad and
Mac, on Amazon’s Kindle ereader and the Kindle app on iOS, PC, Android, Mac and Web
browsers.

A paid post campaign will also run in various media outlets with advertisements inspired
by Mr. Dunbar. Spotify will also create a custom playlist modeled off the music from the
journey in the book.
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Video within story 

Within the Apple store version of the story, images and videos are embedded to help better
tell “The Vanishing Game.” On the Tumblr site, Mr. Boyd reads his book out loud while the
text scrolls along with the spoken words.

Behind the text, images and videos play to enhance the story. Also, “The Vanishing Game”
will host bits of videos from driving experiences from actual Land Rover consumers.

The campaign is being shared on social media through the hashtag #WellStoried.

Story time
Micropublishing allows brands to reach large numbers of readers on platforms where
they feel comfortable, according to panelists at ad:tech New York 2014 on Nov 5.

Two experts in micropublishing spoke on “The State of Mobile Creative – Micropublishing
Platforms” panel about the space on mobile devices for readers to engage continually
with amateur writers as they develop chapters and stories. This space also creates a
personal experience for brands to reach out to consumers to tell their own stories through
the words of their favorite authors in sponsored posts (see story).

Creating a branded story can create a fun and intriguing way for consumers to interact
with the brand.
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For instance, Italian fashion house Dolce & Gabbana elaborated on the ingredients that
compose its fragrances through sponsored content on New York magazine’s blog The
Cut.

Dolce & Gabbana sponserd of The Cut’s “Italy in 30 Days” section that publishes articles
about the country’s food, designers, news and other culutral topics. The brand’s presence
in this dedicated section likely reaffirmed Dolce & Gabbana’s heritage and interest in
modern day Italy (see story).

Placing a brand within a curated story helps to showcase its values.

"The inherent digital, interactive nature of The Vanishing Game is what makes this such a
unique experience for readers," Mr. Bracht said.

"William Boyd’s online adventure story is brought to life through original video,
photography, animation, sound, music and narration, allowing readers to interact with the
narrative in a manner not previously experienced in an eBook," he said.

"Also embedded throughout the book are snippets of driving journeys from actual Land
Rover owners, curated using the hashtag #WellStoried. As readers scroll over key words or
phrases, the owners' stories are displayed on-screen for a fully immersive storytelling
experience."

Final Take
Nancy Buckley, editorial assistant on Luxury Daily, New York 
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