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By SARAH JONES

While the United Kingdom is currently the third-largest luxury goods retail market in
Europe, it is  on pace to become number one in 2018, according to a new report by
Conlumino.

While currently only holding 15.8 percent of the total luxury retail sales in Europe, or $17.6
billion, the UK is projected to grow to encompass 19.6 percent of the total by 2018. The UK
is successfully attracting luxury shoppers, which may help it outpace the current top two,
Italy and France.

"[The UK is] attractive to tourists of all ages, including the new younger luxury shoppers,
because of its  high profile as a tourist destination, particularly London, and the wide
range of shopping opportunities it has, which have expanded over the past couple of
years,” said Maureen Hinton, group research director at Conlumino, London.

"[It is  a] good place to live and work for the global rich because it has a lot to offer in
terms of a stable and growing economy, cultural and social destinations, newly
introduced faster access to visas to visit and work here," she said.
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Conlumino's report covers clothing, jewelry and watches, beverages, personal care, home
furnishings, luggage and leather goods, consumer electronics and more.

Moving on up
Italy and France and currently ranked first and second in European luxury retail, based on
percentage of market share. They are each expected to drop down one spot to second
and third in 2018, to make room for the UK, due to poorly performing economies and
reduced spending of their citizens.
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Germany, Russia and Spain, which currently sit at four, five and six respectively, are
projected to remain in their positions.

Norway will likely lose its spot in the top 10, making way for Poland to take its place as
ninth.

The UK is gaining favor largely due to its tourism. The country has relaxed tourist visa
restrictions and increased expenditure from tourists, especially those from Russia and
China. Wealthy individuals from Greece and Russia also invest in property in the UK due
to its comparative stability.

Yearly events, such as Wimbledon, Ascot and Henley, spur tourist visits, while its cooler
climes attract Middle Eastern tourists in the summer months.

Department stores, including Harrods and Selfridges, continue to make London attractive
for luxury shoppers.
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Harrods

To capitalize on the growing retail in the UK, brands should work on maintaining, or
growing, their presence.

"[Brands should] make sure they have a presence here in the right locations and with the
right partners, and engage with appropriate media in the UK in order to maintain a high
profile, sponsoring events such as Cartier Polo which is well established, but other
cultural events as well," Ms. Hinton said.

Europeans spent the most on clothing over any other type of luxury good, with $27 billion
spent total. Jewelry, watches and accessories came second, with total spend of $19.8
billion.

Luxury goods sales in Europe are expected to reach $149.8 billion by 2018.

The report also found that luxury conglomerate LVMH Moët Hennessy Louis Vuitton
holds the highest share of luxury goods retail in Europe, with 13.9 percent. Following are
the groups Richemont and Kering, at 6.2 and 3.8 percent respectively.

Rounding out the top 10 are L’Oreal Luxe, Hermès, Prada, Swatch Group, Ralph Lauren,
Giorgio Armani and Burberry.
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Spending spree
Other projections of the years ahead show positive signs for luxury.

Luxury consumption will grow organically over the next 10 years with overall spending
growing from approximately $985.5 billion today to almost $1.2 trillion in 2020, according
to a new report.

Consumers will be the main driving force of this growth, with the number of luxury
consumers rising from 380 million today to 440 million by 2020. This presents an
opportunity for luxury brands if they know how to market to core luxury consumers as well
as new consumers, since they require diversified strategies (see story).

Digital innovation was a top priority for British luxury brands in 2013, with mobile
commerce becoming an increasingly important focus, according to a new report from
Walpole British Luxury and Ledbury Research.

The 2013 UK Luxury Benchmark study found that despite uncertain economic times in
Europe, 83 percent of brands expect to see a rise in sales this year and the British luxury
sector is on track to grow 12 percent this year as well. British luxury marketers are looking
to keep their brands fresh by focusing on innovation, but a significant challenge will be
joining their traditional values with the desires of the younger generations (see story).
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This investment will likely pay off as the luxury consumer gets younger.

"Apart from a change at the top in country order, luxury retailing is moving beyond the
typical clothing, jewelry categories into luxury technology such as wearables and new
younger designers are entering the market and appealing to a new generation of
shoppers, the millennials, whose primary method of engagement is digital," Ms. Hinton
said.
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