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Jaguar Land Rover aims to save bikers
with technology
January 21, 2015

Jaguar bike sense

 
By NANCY BUCKLEY

British automaker Jaguar Land Rover is looking to make urban roads safer with features
that will alert drivers of the presence of bikes and motorcycles.

Every year in the United Kingdom, 19,000 cyclists are killed or injured on the roads, but
with Jaguar Land Rover's "Bike Sense" feature, cyclists' presence will be more obvious
and bike-related accidents will decrease. The addition of this feature will likely draw
attention from consumers all over the world, especially in cities where bikes and scooters
are a common means of transportation, such as Beijing.

“What's driving this and our other 'Human Machine Interface' technology research
projects like the 360 urban windscreen is to enhance the driving experience, reduce driver
distraction and help drivers make faster and smarter decisions,” said Nick O’Donnell,
global corporate public relations manager at Jaguar Land Rover, Northampton, Britain.

Safety first 
Similar to the 360 Virtual Urban Windscreen technology, Jaguar Land Rover is working to
eliminate drivers’ blind spots with the Bike Sense technology.
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The automaker’s 360 Virtual Urban Windscreen technology concept is still in the research
phase, but is set to change how drivers operate their vehicles and reduce collisions.
Automakers commonly tout the driving experience through experiential initiatives, but
recently there has been a rise in technological advancements such as automation and
digital windshield displays meant to elevate daily interactions with an automobile (see
story).

Bike Sense will use lights and sounds to warn the driver at an instinctive level.  For
instance, the audio system will make a sound of a bicycle bell or motorcycle horn in the
nearest speaker to the bike.

Bike sense light sensors 

These sounds are thought to register with the driver quickly and alert them to an
approaching bike.

If the bike is coming from behind, the sensor will alert a tapping device within the vehicle
that will extend from the car seat and tap the driver on the side that the bike is approaching
from. This will cause the driver to instinctively look at the side that was tapped.

Also, as the biker gets even closer to the car, LED lights on the windowsills, dashboard
and windscreen will glow amber and then red as the bike nears.

These sensors will also be able to alert the driver of other dangers such as pedestrians
and stationary vehicles. If the driver is accelerating toward danger, the acceleration pedal
vibrates so the driver knows to brake.

Bike Sense will also prevent the doors from opening if a bike is approaching the parked
vehicle.
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Bike Sense video 

Jaguar Land Rover created a social video to demonstrate the Bike Sense features.

Tech cars 
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Jaguar Land Rover is introducing a “smart car” with instinctive driving cautions that will
likely ease the driver into a more intense vehicle technology, such as self-piloted cars.
Within the past few weeks several technological advances have been released among
luxury automakers.

For instance, German automaker Mercedes-Benz is opening the doors on self-driving
automobiles with its F 015 “Luxury in Motion” research vehicle released at the Consumer
Electronics Show in Las Vegas.

The new vehicle demonstrates the future of driving with its inward facing seats and self-
propelled and self-reliant technology that will be able to fully operate a car without human
assistance. The release of Mercedes-Benz’s research vehicle will spark interest and gain
attention among those who were previously skeptic about self-piloted vehicles and will
likely place Mercedes as a leader in autonomous driving technology (see story).

Similarly, German automaker Audi showed that its Audi A7 autonomous concept vehicle
can seamlessly meld into traffic by going on a 560-mile test drive.

Audi piloted its concept vehicle, nicknamed “Jack,” from Silicon Valley, CA to Las Vegas
for the annual Consumer Electronics Show, which concluded on Jan. 9. In a time when
many automakers are unveiling and testing autonomous driving experiences, showing the
realistic implications can help consumers learn to trust the latest technologies (see story).

Technological advances in luxury automobiles will be an adjustment for drivers, but has
the potential to diminish some dangers of driving.

“This will improve the experience of driving and help reduce the potential for accidents,”
Mr. O’Donnell said.

Final Take

Nancy Buckley, an editorial assistant on Luxury Daily, New York
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