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By SARAH JONES

French fashion label Chloé is musing on the relationship between a woman and her
handbags in a social film revolving around a Parisian limousine tour.

“Mon cher. My dear.” takes consumers along for the ride as a Parisian is returning to her
city from the airport, sharing her thoughts about handbags and the “treasures” they can
hold. Exploring this topic enables Chloé to share a more general feeling and
understanding about fashion with its audience in a way that is not overtly about pushing
product.

"Social media marketing is a unique opportunity for luxury brands to reconnect to their
core values that were at the foundation of their history, namely building
relationships," said Anna Szubrycht, founder and president of Chic Being, a Santa Monica,
CA based luxury brand consultancy.

"Chloé tries to build a close and meaningful connection with its customers by focusing
on its brands’ values such as: Parisian roots, heritage and independence," she said. "It
also reveals that Chloé accompanies women throughout entire generations, reinforcing
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the importance of family connections.

"The movie speaks to modern and independent women who are well travelled and for
whom the bag is not just another luxury item. It is  a very important piece of their identity,
memories and everyday life."

Ms. Szubrycht is not affiliated with Chloé, but agreed to comment as an industry expert.

Chloé did not respond by press deadline.

Homecoming
The entire video, available on both Chloé’s Whispers microsite and YouTube, captures the
drive from the outside of the car, showing a white limousine coasting down different
Parisian streets. A voice from inside narrates a one-sided conversation in French,
speaking to her companion who came to pick her up, who may be her driver or another
passenger.

At the beginning of the film, the woman starts her conversation with “My dear,” showing a
fondness for her fellow traveler. She explains how she loves traveling through Paris at this
time of day, and remarks that she does not have many opportunities to travel in cars like
the one she is in.

The woman brought back something for her companion, and begins rifling through her
handbag to find it, creating ambient jingling and rustling heard in the video. As she does
so, she talks about the handbag itself, describing its round shape, clasp and gold chain,
and explaining how she can fit her entire life into it.

She then confesses that she would be embarrassed for someone to see the full contents,
saying how the bigger the bag, the more she fills  it up. However, she divulges the current
contents to her companion, letting the audience in as well, telling of the books, a
notebook, a porcelain turtle figurine, an open bag of jelly babies, an A to Z of London and
shoes inside.

Video still 

She says how she believes a bag is never too small or too big, describing the flat small
bag that she carries at night that only allows room for “the ultimate survival kit for an
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independent girl like me.”

Continuing, the narrator describes a little handbag given to her by her mother when she
was a young girl and had just moved to Paris, which was something of a rite of passage.
Her mother had extolled the importance of a Parisian having a handbag for every
occasion.

The woman was at her parents house getting out the handbag, and she describes
rediscovering it like reuniting with an old friend, including the nostalgia brought on.

Collecting bags from there was like taking on lovers, she says.

The video ends with her finally finding her gift for her dear, as they have made it from the
outskirts of Paris to the center of the city, passing landmarks such as the Eiffel Tower
along the way.

Embedded Video: https://www.youtube.com/embed/u20J4DvpE28

Mon cher. My dear. by Chloé

There is no direct call-to-action or product feature associated with the film, letting it speak
more generally about the brand and the woman who wears it.

"The message is that a Chloé bag is a perfect companion of a cosmopolitan, mysterious,
modern and independent girl," said Ana Andjelic senior vice president and global
strategy director at Havas LuxHub, New York. "The bag holds all her secrets, needs and
little mementos that make her who she is. This film is speaking to a modern girl, who
travels a lot, is  independent and creative, is  a global nomad and has a dose of mystery
and intrigue about her," she said.

"I like the tone and the atmosphere Chloé set up in this film, but the film is too long and too
product-focused. It's  a love story about the girl and her bag, although it's  starts as
something way more interesting - as a rendezvous between unseen lovers.

"We immediately wonder, who is this girl? Who picked her up? What is she doing in Paris?
Where is she from? What is she about? But this curiously is quickly squished by her musing
about her bag ... And the story becomes quite boring."

Brand identity
Chloé showed what all Chloé Girls have in common through a recent social video also
narrated by an unseen storyteller.

Chloé often plays upon the notion that the women who shop its brand are defined by a
host of adjectives and verbs ranging from elusive and captivating to bold and kicking, but
above all “[needing] no logo” (see story). Through its positioning the French brand has
been able to create a community of women that celebrates “the joy of being a woman”
and a “secret je ne sais quoi” that these consumers possess (see story).

"The effect of not revealing the speaker's face is twofold," Havas LuxHub's Ms. Andjelic
said. "It keeps the mystery going and it tackles our imagination - this girl is  everything we
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project her to be, and two, this girl is  each one of us - it's  me, it's  you, it's  someone we
know and can easily identify with."

For handbags in particular, Chloé focuses on the personalities associated with different
styles to help consumers pick the right one for them

In a Web site feature, Chloé illustrates the type of girl that would want a particular bag with
street style photos, celebrity shots and fashion editor input. While Chloé does not have its
own ecommerce, each page links to Net-A-Porter’s shop for the brand, allowing
customers to easily buy what they like online (see story).

"Not revealing the speaker’s face is purposeful and it creates suspense, surprise and
desire to see this object of 'addiction,'" Chic Being's Ms. Szubrycht said. "Chloé, is
speaking about a unique attitude rather than a specific product. It invites young women
into Chloé's world of quality, taste and sentiment.

"The idea is that, without showing the face of a single product, Chloé gives these young
women the freedom to choose their first Chloé bag that will accompany them along their
life journey," she said. "Chloé is striving to show it’s  brand values through the story of
sentimental value and personal relationship to build a connection between the brand and
the feelings of the customer."

Final Take
Sarah Jones, staff reporter on Luxury Daily, New York

Embedded Video: https://www.youtube.com/embed/hB7SGBYQFkM
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