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Infusion de Fleur d'Oranger from Prada

By ST AFF REPORTS
Luxury Daily's live news from July 8:

Travel + Leisure readers’ survey tracks progression of travelers

Luxury Daily

For the past two decades Time Inc.’s Travel + Leisure has asked readers to rank the
world’s top hotels, airlines, cruise lines, airports and cities.

Click here to read the entire article
Prada reintroduces Infusion perfumes with scent profiles

Italian fashion brand Prada is showing consumers the “poetic interpretation” of the
ingredients found in its Les Infusions fragrance range.

Click here to read the entire article
Glashttte presents latest collection as tribute to '60s style

Swatch group’s Glashiitte Original is celebrating its German heritage and milestone
anniversary of 170 years with a series of commemorative watch models.
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Click here to read the entire article
New York Times ups paid post production via studio growth

The New York Times is expanding its commercial content operation, T Brand Studio, to
the European and Asian markets.

Click here to read the entire article

Louis Vuitton's Series 3 continues women's wear exploration
French fashion house Louis Vuitton has released the third installment of its ongoing
advertising campaign, “Series 3.”

Click here to read the entire article
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