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John Varvatos ' spring/summer 2014 collection

 
By FORREST  CARDAMENIS

U.S. fashion label John Varvatos is looking to dress the world's next big rock star through a new app geared toward
emerging fashion and musical talents.

The brand is working with talent discovery platform Feels, which has recently launched a mobile application on
which aspiring musicians can upload their songs, with one lucky aspirant being selected to perform at Metropolis
Studios and sign a record deal. The partnership is in line with the music-heavy image Varvatos has already
cultivated, in part by dressing Alice Cooper, Iggy Pop, Dave Matthews and others in its advertisement campaigns.

 

"In a crowded marketplace every brand needs innovative thinking and marketing," said Chris Ramey, president of
Affluent Insights, Miami, FL. "Luxury is emotion; so is music."

Mr. Ramey is not associated with Varvatos, but agreed to comment as an industry expert.

Varvatos could not be reached for comment.

So you want to be a rock 'n' roll star
The Feels app is in partnership with Storm Models and was originally conceived as a social network for aspiring
models and fashion icons to post pictures and be discovered. It has since expanded to music as well, and Varvatos'
image makes it a great fit to fill the cross-section between the two industries.
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Contest rules and description

After opening the app, users can select either music or fashion to check out the latest looks or songs to be uploaded.
On the "Castings" section of the menu, users can click on a John Varvatos photo to upload their own band video,
with a lucky winner receiving a record deal and a chance to take part in a showcase at Metropolis Studios in
London, where albums by artists from The Stone Roses to Amy Winehouse and Lauryn Hill were made. During their
performance, the winners will be outfitted in Varvatos clothing.

In addition to uploading their own songs, users can also listen to the entrant songs of competitors.
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Contest entrants

The initiative does not push any clothing specifically and puts the brand in a sponsorship position, but the fashion
label's chance to be associated with the next "big thing" could pay long-term dividends, as musical icons are often
times admired and mimicked for their fashion sense. If not, Varvatos still positions itself as a brand whose
involvement in music avoids obviously monetary aspects, a plus for the brand's image.

Rock and roll fantasy
In the past, Varvatos tapped some of the biggest names in music to promote its efforts.

In July 2014, the menswear label released a video for the fall/winter 2014 collection that corresponded with a
broader social effort to raise money for the Ringo Starr Peace & Love Fund.

The social video features Ringo Starr with several other celebrities playing drums, and a microsite explains his
foundation along with the photo campaign featuring the hashtag #PeaceRocks. The combination of Ringo, his
foundation and the hashtag campaign blended with the John Varvatos generated awareness of the fall/winter 2014
collection (see story).

Competitors have also sought to align themselves with music to emphasize humanness and connect with
consumers.

In one recent case, British apparel and accessories brand Burberry announced that it is  the first brand to launch a
dedicated channel on Apple Music.

Music is an important element for Burberry, with the brand often streaming or hosting live performances within its
stores and casting musicians in advertising campaigns. Now the brand will add another layer to its musical
offerings with the creation of the Burberry Channel, found within the "Curators" section of Apple Music (see story).

Music offers brands a way to connect with consumers in a manner that is genuine and fulfilling.
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"Like a television theme that is indelibly imprinted on viewers of a show, music can identify any brand wise enough
to leverage it," Mr. Ramey said.

Final Take
Forrest Cardamenis, editorial assistant on Luxury Daily, New York
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