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Once thought of as a luxury, smart homes may comprise most homes by the end of the year, according to a new
report by Coldwell Banker Real Estate LLC.

The year 2020 has long been the benchmark for the smart home to go mainstream, but 45 percent of all Americans
already own smart home technology or already plan to invest this year. Although the technology has long been
expected in the luxury segment, new opportunities continue to open.

"In the luxury segment, the smart home is not becoming expected it already is expected," said Danny Hertzberg,
sales associate on Coldwell Banker's Jills  team, Miami. "People question any new construction that doesn't have
smart home features, it's  just expected. And even in the mid-market price range, smart home technology is starting to
become more expected. So there really is a shift."

"The Coldwell Banker Smart-Home Marketplace Survey" was conducted online from Oct. 22-26, 2015. Data related to
age, sex, race/ethnicity, education, location and income were weighted in accordance with the proportion of the
broader population.

Get smart
Of those who already have smart technology or plan to buy it this year, over one-third say that they are not early
adopters of technology. Those who already have it say overwhelmingly that the next home they purchase will also
have it.

Additionally, more than half of homeowners say that they would install smart home products if they believed it
would sell their home faster. Given that 70 percent who currently have smart homes say their next house will also be
connected and the rapid rate of adoption, it stands to reason that outfitting homes with the technology will indeed
lead to a quicker sale.
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Asked what makes a home smart, common replies were security such as locks and alarm systems (63 percent),
temperature control (63 percent), lighting systems (58 percent) and safety features such as smoke detectors (56
percent), with 60 percent saying that a home needs three categories to be "smart."

Cited less often but already popular among smart home owners is entertainment systems, namely televisions and
speaker systems. Forty-four percent of people with smart home technology already own at least one smart
entertainment product, compared to just 31 percent and 30 percent who own smart security or temperature,
respectively.

"Homeowners across the board are thinking about smart home technology," Mr. Hertzberg said. "We're seeing that
regardless of age and regardless of price point there's an interest.

"Homeowners of all types are savvy, and they're looking for a way to improve their lives and make their lives easier,"
he said. "Smart home technology has become affordable and accessible, and that's why it's  going mainstream so
quickly."

Smart home technology is no longer solely for the affluent. A quarter of those with incomes between $50,000 and
$75,000 are adopting it. Additionally, costs often hover around the $1,500 or $3,000 price level, a negligible impact
for luxury homes.

Coldwell Banker Bellevue, WA real estate listing

Still, smart home technology is clearly on the minds of consumers, meaning that realtors and brokers should keep it
in mind when helping clients find homes. Although the cost of the technology has made it far more accessible than
it was a few years ago, all consumers, not just young consumers, are looking for it.
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Indeed, although only 25 percent of millennials own smart temperature products, 40 percent of those over 65 do.
Recognizing what type of smart technology different consumer groups will want could go a long way in making a
match.

Get smarter
Smart home technology may be going mainstream, but luxury brands are going the extra mile to push it forward.

Appliance maker Jenn-Air, for example, is currently showing technology that will outfit home kitchens with
appliances such as connected wall ovens. Residents will be able to control the convection ovens from their mobile
phones.

Jenn-Air connected wall oven

Often times, smart home technology extends to what can be done to the home from the outside.

For example, U.S. electric automaker Tesla is going the extra mile in the name of convenience for its consumers.

Evolved Vehicle Environments Inc. (EVE) has used the latest technology to launch EVE Connect for Tesla,
connecting the car with the home for the safety and convenience of the driver. The technology gives Tesla a unique
advantage that will appeal to everyone from younger tech-savvy consumers to parents (see story).

A number of trends beyond smart homes are growing in importance to homebuyers.

Among the emerging trends in luxury real estate identified in a recent report from Wealth-X and Sotheby's are
environmentally friendly homes. Features such as solar power, geo-thermal heating, rainwater collection system
renewable materials and touch technology are particularly important to younger ultra-high-net-worth consumers.

The market has been quick to respond all over the world. LEED-certified homes on the U.S. market were up nearly 10
percent over the last year and double that in Canada, while BREEAM-certification rose over 14 percent in the United
Kingdom with increases in green homes throughout Western Europe as well. In China, government incentives have
spurred a 19 percent increase in environmentally friendly construction (see story).

"Brokers and agents need to be experts and not just when it comes to comparables and contracts. We need to know
what buyers are looking for, and that's smart home technology," Mr. Hertzberg said. Brokers need to be a guide for
the buyer. They need to be able to really understand smart home technology so they can explain to buyers how they
can unlock their doors from their phones, or change the temperature from their couch.
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"When it comes to agents, the consumer is very savvy, so the agent doesn't want to be in position where he is
confused by a request about smart home technology," he said. "The agent should be the expert, guiding the buyer to
the smart home that's the best fit."
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