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Starwood unveils human rights policy to
maintain ethical standing
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Hospitality group Starwood Hotels & Resorts is continuing to position itself as a global responsibility leader.
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The hotel chain, which at present operates on its own but recently merged with Marriott to create the world's largest
hotelier (see story), has pledged to conduct business in accordance with the United Nations Guiding Principles on
Business and Human Rights. All businesses, but especially hoteliers, are held to high ethical standards by the

modern consumer, but the politics of a global economy often lead to exploitative working conditions, making
Starwood's commitment a necessary reassurance.

"Starwood recently formed an internal Human Rights Council, an executive-level governing body to oversee the
execution of the company's human rights strategy, including the approval and launch of our updated Policy," said
Michelle Naggar, vice president of social responsibility at Starwood Hotels. "The mission of this Council is to
proactively surface and manage actual and potential human rights impacts for our company, and through the
Council's work, Starwood aspires to drive industry action in proactively advancing the rights of all individuals
affected by the hospitality industry.

"We recognize that for true advancement, we must join together with our industry peers, as well as government, non-
profits and civil society to create and maintain lasting, measurable societal improvements," she said.

People first

Included within Starwood's new policy is a commitment to "[conducting] ongoing human rights due diligence and
designing a formal approach to localized due diligence to be implemented at the regional or country level."
Starwood's Human Rights Council will ensure the commitment holds up as an operational principle and will have a
dedicated hotline to human rights violations.

The ethics of sourcing and manufacture is a constant hotbed for criticism in sectors ranging from apparel to
consumer electronics, with South Asia and Southeast Asia often being exploited for cheap labor, which Starwood's
policy explicitly distances itself from. By emphasizing its distance from such practices, Starwood can assure
consumers that it is a responsible choice.
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St Regis Bangkok

The hospitality space is a competitive one, with consumers having options from large chains such as Starwood to
smaller management companies and independent brands all the way down to boutique hotels. With so many
choices in close proximity, all offering high levels of service, many consumers will opt for a socially responsible
decision.

Itis easy to be skeptical about how socially responsible a large company with numerous franchise associates, a
large supply chain and operations in countries that many consumers may never see can be. Accordingly,
Starwood's policy includes sections regarding franchise associates, supply chains and local communities.

Equally important to the policy is its stance on human trafficking.

"Human trafficking which may take many forms including forced labor, debt bondage and sex trafficking is an
important issue for the global hospitality industry and we have been working closely with the International Tourism
Partnership to do our part to prevent human trafficking, Ms. Naggar said. "In 2014, we launched internal mandatory
training about human trafficking for all of our managers and above so that they know what to look for and the steps
they should take if they suspect victims of human trafficking.

"There is also training available for line-level staff, translated into 9 languages, with additional resources available
such as videos, reporting protocols, and back-of-house posters," she said. We continue to work with our external
partners and welcome opportunities to work with our competitors to prevent human trafficking and support human
rights around the world.

St. Regis Macau

Helping to authenticate its socially conscious branding, Starwood has recently parented with UNICEF to conduct a
human rights impact assessment in Mexico. The assessment will determine the extent of current or potential human
rights violations and risks, particularly as they relate to children. Findings will be made public later in 2016.

Paving the way

Starwood's awareness of its place within the larger world extends beyond human rights issues. The company has
also emerged as a leader in sustainability practices.

Starwood Hotels and Resorts has been furthering its efforts to reduce water usage across all its properties.
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Efforts to conserve water will include more efficientirrigation, low-flow faucets, collecting and recycling water and
an option for customers to request reduced housekeeping services in exchange for Starpoints, a voucher or a
charitable donation. The initiative cements Starwood as a leader in water conservation efforts, emphasizes its
global awareness and is likely to appeal to a younger, more environmentally-conscious demographic (see story).

While the hospitality sector has largely embraced worldly and ethical practices and found a way to incorporate such
an ethos into the "luxury" umbrella, other sectors are struggling to improve their own carbon footprint and live up to
better morals, perhaps in part because of consumer attitudes.

The fashion sector is the second largest polluter in the world after the oil industry, according to a recent report by
Fashionbi.

Because of the environment's importance to the industry and the increased public attention to and research on the
importance of sustainability and the effects of climate change, numerous fashion brands are making an effort to
have more sustainable practices. At the same time, consumers often see an "eco-brand" as one less concerned with
quality and craftsmanship, placing luxury brands in a difficult spot (see story).

"Human Rights is one of Starwood's key Social Responsibility issues," Ms. Naggar said. We are committed to
conducting business in a manner that is consistent with the Universal Declaration of Human Rights and to protect
human rights within our company's influence.

"This includes our strategic philanthropy, in which we consider how our grantees are promoting human rights; our
disaster response work, in which we support the global relief efforts of organizations like the Red Cross and
UNICEF; and our employee volunteerism platform, through which we encourage our associates to support the needs
of local communities," she said. "We also incorporate our dedication to the respect of human rights throughout our
business, for example in our supply chain policies and approach, our development pipeline, our environmental
sustainability initiatives, and our approach to food & beverage."
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