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Ferrari GTC4Lusso

 
By FORREST  CARDAMENIS

Automakers are being pulled in opposite directions, with the convenience of an SUV now as alluring as the roar of a
high-powered engine.

At the 86th International Geneva Motor Show, which ran March 3-13, luxury automakers revealed their latest sports
cars as well as new SUV models in a bid for new consumers. The automotive world is rife with contradictions, and
the need for speed and style faces off with the desire for sustainability and convenience.

"Bugatti's  new Chiron, the replacement for the Veyron, is exceptionally special in design and performance," said
Bob Prosser, CEO of Auto World Marketing. "The price and performance reflects this."

"Bugatti says they might make a sedan, but say they definitely won't do an SUV," he added.

Speed vs. size

The Chiron led the race among supercar makers. With 1500 BHP, the $2.66 million sports car requires only 2.5
seconds to reach 60 seconds and a top speed of 288 mph. Only 500 of the vehicles will be produced.

Aston Martin also revealed its latest supercar, the DB11 follow-up to the James Bond-only DB10, at the show. The
DB11's 600 BHP and 700Nm of torque make it the most powerful DB model yet developed, with a top speed of 200
mph and a 0-62 speed of 3.9 seconds.
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Aston Martin DB11

Lamborghini also showed off its  latest model, the Centenario, in Geneva. With a nearly $2 million price tag attached,
the Centenario and its V12 engine has a top speed that approaches 220 mph and can move from a stop to 62 mph in a
staggering 2.8 seconds.

McLaren's 570GT and Ferrari's GTC4Lusso also debuted at the show. In recent years, Geneva has emerged as a
favorite among supercar producers because of the affluent clientele that live in the city and attend the event.

Nevertheless, an opposing trend was also on display among high-end European automakers. SUVs may have been
dismissed as American symbols of excess at one time, but now European brands are producing their own models.

Maserati revealed its Levante (see story), and Audi showed off its  Q2. They join a crowding luxury SUV and
crossover space that already includes Bentley, Porsche, Land Rover and Tesla, among others, with the Aston Martin
DBX and Lamborghini Urus on the way.

Audi Q2

To some extent, these cars are all in response to a young consumer's desire for more convenient vehicles. Audi's
Q2 will retail for $31,000, well below the $39,000 starting price for the Mercedes GLA.

A lower price will help Audi appeal to these young consumers with more limited buying power, possibly turning
them into fans and positioning itself in the long term against Mercedes and BMW, whose X2 will mark the start of the
brand's intended SUV expansion.

Even Ferrari's GTC4Lusso, a rare, but increasingly common, four-seater from the brand, is geared toward younger
consumers and designed for all-purpose driving (see story).
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Bentley Grand Limousine by Mulliner

Other highlights from the show included Bentley's "smart-glass" equipped Grand Limousine by Mulliner and Rolls -
Royce's reveal 0f a new bespoke Phantom, limited to just 30. Porsche, meanwhile, joined the speedsters with its 500
hp 911 R, the lightest in the series.

Arguably the brand that best brought together these conflicting features was Tesla. The electric automaker brought
along its Model X crossover SUV, which began deliveries last September. With a 0-60 time of just 3.2 seconds, it
presents the best of both worlds and is environmentally friendly to boot.

"They will sell them as fast as they can make them," Mr. Prosser said.

Into the future
Aside from brands revealing their latest and greatest, the Geneva Auto Show also highlighted the latest developments
of vendors.

Goodyear revealed concept tires designed with autonomous driving in mind. One of them, the Goodyear Eagle-360,
is a spherical tire that will allow cars to easily move in all directions rather than merely backwards and forward.

Such a tool is far ahead of today's technology, but autonomous driving ubiquity is also at least a decade away. More
futuristic, however, is  a magnetic levitation system that would suspend the vehicle above the pavement making for
smoother rides over gravel and other rough terrain.

In the nearer future, Goodyear has planned the Intelligrip tire design, which manages its own weight and
temperature to allow for maximum safety. Both tires will have censors that will relay road and climate conditions
and communicate with other vehicles.

Thanks to German automakers Mercedes-Benz and Audi, the general public is starting to see autonomous vehicles
become a reality after years of mostly behind-the-scenes progress.

Even at the beginning of the decade, autonomous vehicles seemed more like an idea out of science fiction than an
imminent reality, but development by Google and other tech companies and automakers has gradually brought the
possibility to light. While the race will continue for years, consumers are getting their first look at the not-so-distant
future (see story).

Several companies, including Goodyear and those in the tech space, are finding ways to help the automotive sector
reach its autonomous driving goal.

By some measures, mass market automakers are leading the race for autonomous vehicles, but technology
companies could shake things up.

Toyota, Bosch, Hyundai, GM and Nissan have patented the largest number of driverless automobile inventions, but
the increased presence at Las Vegas' Consumer Electronics Show Jan. 6-9 has given way to speculation that
automakers will form partnerships with tech companies to speed development. Vehicles that drive themselves are
still years away from the market, meaning that partnerships with tech companies could cause new leaders to emerge
(see story).
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