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Asia Pacific has become a top priority for retailers looking to expand their global footprints, with 18 of the top 50
most attractive cities for cross-border retail located within the region, according to a new report from JLL.

For its "Destination Retail Report 2016," the retail real estate firm indexed cross-border retail activity in 50 prime
cities and found that while Asia Pacific dominates the leaderboard, London is ranked in the number one spot. While
luxury retailers are increasingly embracing ecommerce, having the right retail location in key cities remains a top
concern.
"Structural change is sweeping the retail industry as technology and ecommerce platforms become more
sophisticated; however, demand for the right physical space, in the right location, is stronger than ever," said James
Brown, director of Global Retail Research for JLL.
"Borders are becoming less of an issue for retailers pursuing opportunities overseas and we're seeing the global
retail landscape shifting fast to accommodate the change," he said.
JLL's report looked at the presence of 240 brands in 140 cities worldwide that make up 36 percent of the global GDP.
Retail rankings
London achieved its top ranking due to boasting the largest number of international retailers. T he large mature
market is appealing for global brands looking to reach a combination of tourists and locals.
In 2014 U.S. fashion label John Varvatos opened its first European store in London (see story). Couturier Elie Saab
will also open its first London boutique in spring 2016 in the Mayfair neighborhood, nearby to boutiques for Stella
McCartney, Bugatti and Herms as well as the five-star hotel Claridge's (see story).

Inside John Varvatos' London store
Asia Pacific holds an appeal mostly due to its market size, driven by a growing middle class. For brands, cities
within the region also hold the opportunities of newly built modern retail spaces.
Hong Kong is the most sought after Asian city for retail, with luxury and mass brands having to compete for
storefronts. In China, Shanghai and Beijing hold high concentrations of ultra-high-net-worth individuals, making
them ideal markets to build brand awareness and test interest within Asia.
Outside of China, T okyo, Singapore, Seoul, South Korea, Osaka, Japan and Bangkok are increasingly desired
locations for new boutiques.
Chinese, Vietnamese, T hai and Indian consumers anticipate having more disposable income in 2016 than 2015,
according to a new report by Agility Research.
Higher anticipated disposable income likely corresponds to more money being spent on luxury goods, so a strong
presence in these markets will give brands a boost this year. Navigating Asia's marketplaces requires brands to be
active both in digital and physical spaces (see story).

Elements Hong Kong mall
JLL's research found that the Middle East is wooing many international brands, boasting five of the top 15 ranked
cities within the report. Dubai, United Arab Emirates, Kuwait City, Kuwait, Abu Dhabi, United Arab Emirates, Jeddah
and Riyadh, Saudi Arabia are appealing due to their affordable retail space and tourism.
For risk-averse brands, franchise structures are commonly available, allowing retailers to enter the market with a
partner. A less mature domestic retail market has created a real demand, while new international players have less
competition to contend with than they would in more established markets.
In 2016, department store chain Bloomingdale's announced that it will increase its Middle Eastern presence with the
opening of a store in Kuwait. Scheduled for spring 2017, Bloomingdale's Kuwait location will be the retailer's
second international location, with the first opening in Dubai in 2010 (see story).

Dubai Mall
Within the Americas, 15 of the 16 cities to make the top 50 list are located in the United States. T he U.S. has 12.8
billion square feet of retail space, the largest of any country globally.
While the mature market presents many opportunities, including diverse options for retail space spanning malls and
freestanding stores, the U.S. is intimidating to global players. As a result, New York, San Francisco, Miami, Chicago
and Los Angeles have large international retail presence, while other key markets remain largely domestic.
Changing landscape
A key area of opportunity identified in this report and others is the Middle East, particularly Dubai, ranked fourth by
JLL.
Dubai may be trailing key luxury retail destinations such as New York and London today, but the market is projected
to experience the fastest growth in sales over the next five years, according to a new report from Savills.
T he Middle Eastern city currently welcomes around 14.3 million overnight visitors each year, with the number
expected to rise 9.7 percent by 2020. While still catching up to more established luxury shopping hubs including
London's Regent Street and New York's Fifth Avenue, Dubai and the Dubai Mall in particular are seeing
developments that may help it rise in popularity among retailers (see story).
T he retail market is changing, becoming more technologically driven and global. T his has forced retailers to adapt.
Globalization and security risks are the biggest concerns for retail executives, narrowly beating out shifting
consumer tastes and technological disruption, according to a new Economist Intelligence Unit report.
T he report, sponsored by Demandware, found that executives are embracing a "back to basics" approach to take
advantage of these changes. Although the luxury landscape will continue to change, likely at an unprecedented
pace, excellent products and service are two things that will never go out of style (see story).
"Expansion into new markets is catching on quicker than ever, but not without risk," said David Zoba, chairman of
JLL's Global Retail Leasing Board. "International retailers that are focused on measured and balanced growth will
find that the world's mega-retail cities are a productive opportunity."
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