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By FORREST  CARDAMENIS

The eyewear market is turning its sights to the Middle East for growth, according to a new report by Transparency
Market Research.

Through 2023, the Middle East's growing class will propel the eyewear market to an 8.8 percent compound annual
growth rate, with luxury brands comprising a large share. The Middle East's growing middle class, fashion sense
and general eye for luxury will buoy sector growth.

For the "Middle East Eyewear Market" report, markets are broken up as follows: Egypt, United Arab Emirates, Qatar,
Oman, Kuwait, Bahrain, Jordan, Lebanon, Turkey and the "rest of the Middle East." Spectacle lenses and frames, soft
and rigid contact lenses and polarized and non-polarized sunglasses are all considered.

Future's so bright
Luxury eyewear already has a disproportionately high share of the eyewear market across the Middle East. Luxottica
holds more than 40 percent of the market share in most of its  nations, including the United Arab Emirates, which
hosts more than a third of the region's total market.

Following the UAE, which is currently a $1 billion market, are Saudi Arabia and Turkey, at around two-thirds and one-
third the market size of the UAE. Oman, Kuwait, Qatar and Egypt follow.
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Assuming the forecasted 8.8 percent CAGR, the market will grow to $5.86 billion by 2023. Over the same period,
volume CAGR will be 4.8 percent, with the gap in relative growth rates indicating the growing popularity of luxury
eyewear.

Diagnoses of acute myopia in the Middle East are increasing, and contact lenses and spectacle lenses are
becoming more popular. These trends, along with a growing purchasing power parity and income create
opportunities for eyewear brands and licensors to exploit.

In particular, spectacles are growing quickly in volume and market valuation, at 61 percent and 75 percent,
respectively, in 2014.
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Conversely, a preference among some subgroups for corrective surgery is growing. While such treatment could
hinder the growth of the eyewear market, its  extremely high costs would limit it among all but the highest end.

Since a growing middle class will spur much of the growth, and because spectacles and sunglasses are fashion
items rather than purely functional accessories, the growth of laser eye and other surgeries looks to be minimal.

Gotta wear these shades
While the emergence of the Middle East represents one potential growth market, some manufacturers and

https://www.luxurydaily.com/wp-content/uploads/2012/11/Prada_Women_Portrait_Sunglasses.jpg
https://www.luxurydaily.com/wp-content/uploads/2016/05/Jimmy-Choo-Vivy-Sunglasses.jpg


 

distributors are looking to established marketplaces to continue growing.

For example, Italy's Safilo Group, which manufactures and distributes eyewear for licensed brands including Fendi
and Dior, appointed Henri Blomqvist as its new CEO of North America.

Mr. Blomqvist has worked for Safilo for three years as its chief commercial officer, during which he redeveloped the
group's go-to-market strategy, centering his efforts on boosting sustainability and quality of distribution. This new
hire is part of Safilo's 2020 plan, which aims to establish leadership in key markets around the globe, one of which is
North America (see story).

With optimism filling the eyewear market, new brands are taking notice and looking to carve out a space in the
category.

Last month, Swiss watchmaker Omega brought its brand aesthetic to the category through a partnership with eyewear
licensee Marcolin Group.

The brands have produced an exclusive collection of Omega branded sunglasses, a popular category due to its
entry-level price point. The first collection, available only at Omega boutiques, will launch this August, just as the
watchmaker's role as the official timekeeper of the Summer Olympics kicks off (see story).
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