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By BRIELLE JAEKEL

Luxury and fashion brands that are taking advantage of Instagram have to weave a story together through all the
platforms the application offers to fully leverage their abilities, according to a new Fashionbi report.

The larger the presence on Instagram, the better for brands, and that means taking full advantage of all its  tools such
as partnering with influencers, leveraging InstaShop and advertisements. The simple "link in bio" of the past is  out of
date now that the social media app has beefed up its capability, and brands must take advantage or risk falling
behind.

"Fashionbi's Monetization of Instagram concludes that Instagram is more than just a visual-sharing platform," said
Ambika Zutshi, CEO of Fashionbi. "It offers attractive business opportunities for both brands and the consumers and
helps them connect with an added help from the third party mediums such as the influencers, etailers and integrated
InstaShop platforms.

"In addition, Instagram Stories and ads are now proving to provide the brands an enhanced visibility to target
audience," she said. "However, not all the brands are taking advantage of these features.

"At the most they collaborate with the influencers. But they need to look beyond just posting the link in bio."

Instagram importance
A good example for brands that do well on Instagram would be Suitsupply, a men's suit label that created its own
dedicated site devoted to items featured on its account. Users can search for the piece they are looking for such as
suit, jacket, shirt, trousers, shoes, tie and bag.
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Instagram user

Per Fashionbi's Monetization of Instagram report, brands that partner with relevant social influencers for frequent ad
campaigns in which the sponsored posts are contextual and personal can see direct results. Weaving these types of
campaigns along with paid-for ad campaigns and InstaShop will ensure products will be shared with the audience
most likely to respond positively.

Many brands are not taking advantage of these tools that can provide serious benefits, and only leverage the "link in
bio" concept. Encouraging users to click on to the link in bio requires too many steps, which can mean a lot of
dropouts, and many times the links do not work.

Instagram examples
In another positive example, U.S. jeweler Harry Winston made a connection between its Instagram content and its
physical points of sale through a shoppable feed.

The brand, which does not offer ecommerce, leveraged Curalate's Like2Buy platform to drive in-store appointments
and product exploration instead of online purchases. Brands' Instagram audiences tend to be the most engaged,
making this initiative a means to connect the brand's digital followers with its frontline staff (see more).

Example of Barney's Instagram

Also, French couture house Christian Dior wielded tools that resonate well with modern audiences on Instagram,
leading up to its spring/summer 2017 collection reveal.

Dior went behind-the-scenes on Instagram to bring the heart of its  brand closer to consumers, with a video series that
discussed female role models. Teasing the debut runway show from its first female creative director, the video
series took a look at the women of its atelier as they worked on the finishing touches and discussed who their role
models are (see more).

"Even if all these tools are available, the brands are not taking the full advantage of them," Ms. Zutshi said "They are
still going solo, or at the most using the light campaigns to enhance the visibility via influencers.

"Many times the links in bio show an error in the mobile version of the sites or that the user experience in an ad is
not smooth at all," she said. "The brands need to take the most out of their presence on this channel.

"With a little bit more added effort both in terms of strategy and investment, the brands can really excel. From
building the most visually appealing content to bagging the right influencers to collaborating with the right InstaShop
platforms and using the Insta Ads in the right way, etc."
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