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In the next three years, 60 percent of high-net-worth Chinese consumers are likely to purchase investment real estate
properties in the United States, especially in Los Angeles, San Francisco and Seattle.

According to the 2016 White Paper on China investment immigration from Hurun Institute, about 15 percent of
financial investments from affluent Chinese consumers came from overseas. More than half of HNWI in China
worry about the devaluation of their investments.

"That Chinese high net worths (defined as families with net assets of CNY 10m or more, or US$1.6m) are now
looking to invest outside of china as a way of spreading their risk," said Rupert Hoogewerf, chairman and chief
researcher of Hurun Report. "Buying a house and foreign currency deposits are the first choices.

"The US is the country of choice, for immigration and for investments, driven partly by the concern that the CNY will
depreciate against the dollar," he said.

Chinese interests
Affluent Chinese individuals are most interested in overseas property within the U.S., focusing on the West Coast
with Los Angeles, San Francisco and Seattle, Washington in the lead. Seattle has beaten out New York for the last two
years for the top three spots of interest.
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The U.S., England and Canada are most likely to see a surge of immigrants from high-net-worth Chinese consumers.
Australia, Singapore and Ireland are on the rise in becoming top desired locations from Chinese immigrants,
making the top-ten list for the first time.

The main reasons for desired immigration from wealthy Chinese individuals are opportunities for self-employment,
education and asset allocation needs. The top reason is self-employment opportunities at 43 percent. Cost of living
and property as well as investment value and difficulty in obtaining immigration status are also major factors in
searching for new locations.

Real estate is not the only investment of interest from affluent Chinese consumers, with many still interested in
hobby investments such as paintings, at 24 percent, and watches, at 16 percent. Stamps, wine and vintage cars see
interest as well, but each in the single digit percentage.

Interest in investment paintings from last year rose 33 percent, whereas wine dropped six percent.

International market
Another report saw international markets saw a 16 percent increase in Chinese outbound travelers, but closer to
home, in Greater China, there was a 7 percent decline in tourism for the first half of 2016, according to the China
Outboard Tourism Research Institute.

COTRI found that there were 64 million border crossings from Mainland China between January and June of 2016,
resulting in a growth rate of 3.4 percent. Much of the luxury market relies on Chinese outbound travelers who visit
brand stores and duty free shops to make high-end purchases as a method to avoid the high tax at home (see more).

Chinese tourists lined up at Louis Vuitton

Luxury brands should also consider offering discounts or offers on their best products to provide an entry point for
consumers to experience them firsthand, according to the co-founder of Dealmoon.

Chinese shopping recommendation site Dealmoon has become the largest distributor for a number of luxury brands
in the United States, as it feeds Chinese Americans' demand for high-end goods. While discounting is often looked
at negatively, the executive pointed to deals as a prime provocation for shoppers to put a brand's product in their cart
for the first time (see more).

"The US is pulling away from the rest of the world when it comes to preferred destinations to park ones families or
money," Mr. Hoogewerf said. "Canadian cities dropped down the list, Australian cities stayed static, and there was
zero advance from European cities.
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