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Ed Wes twick for Rolls -Royce

 
By ST AFF REPORT S

British automaker Rolls -Royce Motor Cars is speaking to "restless seekers" in an effort that highlights the call of the
open road.

A new film featuring actor Ed Westwick showcases Rolls -Royce's new concept of grand touring, in which the
traditional romance of long drives gives way to powerful cruising. Rolls -Royce has been reaching out to younger
luxury buyers, reimagining its appeal for the next generation.

In the driver's seat
Rolls -Royce's film opens on Mr. Westwick's silhouette as the actor looks out of a floor to ceiling window.

Taking the viewer outside of this glassed-in environment, Rolls -Royce shows aerial footage of deserted, winding
roads flanked by foliage or coastlines.
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Mr. Westwick emerges from a modern home, a leather jacket in his hand. He sits behind the wheel, and the music
picks up.

Allowing the actions to speak for themselves, Rolls -Royce's film only includes the statement, "This is Wraith."

Rolls -Royce Wraith: Grand Touring, Redefined

Supporting content on Rolls -Royce's social channels and Web site includes mentions of breaking the mold.

For instance, one caption reads, "You belong to a new world. Expand your horizons with a Rolls -Royce that
transcends the normal experience."

Rolls -Royce has been working to build an edgier image, focusing on the bespoke possibilities its vehicles offer.

The automaker showed its dark side to attract risk takers and self-empowered, self-confident youth.

"Black Badge," a darker, more confident and more powerful Rolls -Royce, will take shape in a permanent Bespoke
series targeting goal-oriented and self-made young affluents. The new series is a significant makeover for Rolls -
Royce, but is being implemented in response to a changing consumer base and habits (see story).
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