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Vogue Messenger bot

 
By BRIELLE JAEKEL

British Vogue is exhibiting the pervasiveness of chatbots on Facebook Messenger, as it launches its Messenger bot to
personalize fashion news for fans.

Through the British Vogue official Facebook and Facebook Messenger account, users can interact with the bot to
receive up-to-date information regarding fashion. The new chatbot hopes to make a more impactful impression on
readers, as publishing becomes excessively overcrowded and consumers' attention spans get shorter.

"We are always seeking to engage with our audiences in new and innovative way," said Cantlin Ashrowan, director
of product at Cond Nast International. "Today marks the latest step in British Vogue's long history of innovation in
fashion journalism.

"The Messenger bot is an innovative new mobile-first way for British Vogue to communicate with users in a tailored
and personal manner," she said. "We'll be tracking how people use and respond to the service to ensure we're able
to deliver the fashion content users want, when they want it."

Magazine messaging
Now that consumers are more on the go than ever, there is a surge in platforms coming from publishers that allow
readers to digest news in short, snackable bits. British Vogue is employing its own strategy of this, by tailoring its
reporting specific to individuals.
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Britsh Vogue's chatbot

British Vogue messengers will be able to stay on top of current news, including London Fashion Week, based on
their interests told to the bot. Facebook Messenger users message the bot, and it will automatically reply with today's
top stories and then ask if they would like to get this update at 1 p.m. everyday.

Users that respond with an affirmative command will then be asked a series of questions from the bot to tailor their
experience. For instance, messengers will be asked if they would like information from London Fashion Week and
if they would like to see highlights or all fashion shows.

Fans of specific designers can make sure to get updates on their favorites by sharing their top picks with the Vogue
chatbot. The chatbot will then send regular updates on the designer through the message thread.
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British Vogue's chatbot

British Vogue will share headlines relevant to the individual's perimeters within the thread. Users click the link to be
brought to the full story, which is mobile optimized.

The updates are mostly short, to the point stories instead of in-depth features, for a more digestible news experience.

Digital publishing
Vogue has been leaning more towards digital experiences for its consumers, but its big name may have allowed it to
go at a slow pace.

A recent mobile incorporation from American Vogue saw a fashionably late debut on Snapchat Discover with
millennial-centric content to usher in new subscribers.

Personalities of the Kardashian-Jenner family have become familiar faces throughout the pages of Vogue, and the
streak continued with the launch of its Discover channel on the mobile messaging application. The Snapchat
channel aired for the first time in September with a would-you-rather interview featuring reality star Kim Kardashian
West and tips from model Miranda Kerr to appeal to the app's millennial fan base (see more).

Also, Vogue recently took a digital-first strategy in October when it debuted its first edition in the Middle East.

Vogue Arabia launched online Oct. 25 with a bilingual platform, in English and Arabic, a historic first for the
magazine title. The print version of Vogue Arabia will begin distribution for spring 2017, demonstrating the changing
media consumption of today's consumer audience (see more).

"This is a new method for us to be able to talk directly and immediately to the huge Vogue audience, who rely on us
to provide inspiring and authoritative fashion news," said Alexandra Shulman, editor in chief of British Vogue.
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