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The Earth's  temperature is  ris ing, bringing deleterious  effects  to sea levels , coas tal land regions  and vital precipitation.

 
By DANNY PARISI

Virtually all reputable studies of the Earth's climate over the past few decades have shown that the temperature of the
planet is changing at an alarmingly fast rate.

This is the consensus among climate scientists who have been desperately trying to get people to pay attention to
this growing crisis for years. While luxury brands may think that climate change is something that will have a bigger
effect on governments than on business sectors, the truth is that climate change can and will have a major impact on
how luxury brands and manufacturers do business.

"Climate change affects every segment of the luxury industry," said Milton Pedraza, CEO of the Luxury Institute, New
York. "Particularly and directly affected will be the luxury real estate industry where eroding shorelines can render
many oceanfront properties around the world, both houses and buildings, worthless or useless."

The warming planet

With the advent of the industrial era, along with all the innovations and technologies that power our lives, has come
a swift change in our climate.

Most climate scientists attribute this to the increase in fossil fuels burned and subsequently greenhouse gases
released into the atmosphere, trapping heat in and warming the planet slowly but surely towards a dangerous level.

Some have countered these claims by pointing out that the climate has changed in the past, getting warmer and
colder as part of a natural cycle. While this is true, the real problem with modern climate change is the rate at which
our planet is warming, not the fact that the temperature is changing in general.

The long-term effects of climate change are still being mapped out by climate scientists around the world, but some
of those effects have already been nailed down and they will impact the luxury industry in a major way.

The most obvious is that temperatures will increase. Colder areas will benefit in the short-term, increasing the length
of time in which crops can be planted and harvested, which will be a benefit for luxury vineyards in colder areas.
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Land temperature change since 1880. Source: NASA

On the other hand, this will mean droughts and heat waves throughout the world, significantly increasing the
difficulty of manufacturing in warmer areas of the country. Factories need water for most product creation and
workers cannot work in extreme heat.

Outside of just the heat will be the increase in sea level. NASA's Global Climate Change organization projects that the
global sea level will rise by one to four feet by 2100.

While four feet may seem like nothing, that increase could flood massive areas of low-lying or coastal regions
around the world. This will have a devastating effect on South Asian countries where much manufacturing is done.
The region is also an important emerging market for luxury brands in terms of retail, hospitality and local
consumers traveling abroad to make high-end purchases.

Finally, NASA predicts that hurricanes and tropical storms will become both more erratic and more intense,
meaning that not only will storms be stronger in general, but they will also be harder to predict.

This will wreak havoc not just on shipping lanes throughout the world's oceans, making the transportation of
valuable materials more difficult, but it will also affect cruises and travel.

"The resort industry, which is a large segment of luxury, is  similarly affected," Mr. Pedraza said. "And all types of
travel such as cruise lines and yachting can be disrupted by harsh weather patterns."

Renewable energy
Now that the connection between climate change and the future of luxury has been established, what can be done
about it?

There are two levels that luxury brands can approach climate change on: the micro and the macro, or the personal
and the global.

Luxury brands first and foremost need to get their own houses in order, cutting dependence on fossil fuels and
moving as much as possible to using renewable energy sources.

Additionally, luxury brands can review their business practices and cut out as much waste creation and pollutants as
possible, as both can contribute to global climate change.

This alone can have a large impact on climate change's effects.

On average, the supply chain accounts for half of the typical corporation's carbon emissions, according to a 2016
report by French luxury conglomerate Kering and nonprofit consultancy BSR.

Climate change could have negative effects on the quality and availability of a number of raw materials, and the
associated combative measures could also impact the fashion industry. To assure their own futures, brands in
fashion must play a part in reducing emissions and combating climate change, building it into their long-term
strategy (see story).

Wind and solar energy are both becoming more viable every day and the sooner luxury brands make the switch, the
sooner they can move to the second step: the macro.
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Sea level rise since 1995. Source: NASA

One luxury brand switching to renewable energy is great, but climate change cannot truly be circumvented without a
concerted global effort.

Luxury brands are some of the biggest and most profitable in the world. They can use their money and influence to
encourage other companies around the world to remodel their business practices to be less wasteful.

But relying on simple encouragement will not be enough, as there will always be brands and people that put short-
term profit over long-term benefits for the planet.

For this, luxury brands can throw their weight behind international efforts to regulate fossil fuel emissions, offering
incentives to switch to renewable energy and sanctions against those that continue to contribute to the warming of
the planet.

LVMH spirits brands Hennessy and Mot & Chandon, for instance, have programs that confirm the conglomerate's
conviction for fighting climate change.

At Hennessy, the cognac-maker started acquiring green vehicles and delivery trucks in 2011 and now operates the
largest fleet of electric automobiles in any private business in France. Acknowledging that electric automobiles
would cut CO2 emissions by 80 percent, Hennessy's fleet is 80 percent Renault and BMW electric vehicles.

Likewise, Mot & Chandon took a electric view on production by adding a fourth T4E electric tractor to its fleet as a
way to eliminate emissions and protect its vineyards. Designed by Champagne firm Kremer Energie, the T4E is the
first tractor that is 100 percent electric (see story).

Looking at the data of climate change can be depressing. Although it sometimes seems the planet has been on a
long slow decline with little progress being made, especially given United States President Donald Trump's promise
to pull the U.S. out of the Paris Climate Agreement, striking a major blow to one of the largest international attempts
to fight climate change.

But there is still time and there are still things luxury brands can do to help stem the tide, so to speak. By switching to
renewable energy and supporting efforts to convince others to do the same, the effects of climate change can be
mitigated.

Members of the luxury industry need to do everything they can to change their own ways and to influence with
whom they work.

"Luxury brands across all categories can switch to renewable energy sources such as wind and solar," Mr. Pedraza
said. "They can also insist that suppliers also switch to renewable energy over time.

"Luxury can also use its charitable resources to support the switch to renewable energy by society at large, as well as
help fund projects that provide renewable energy to those who cannot afford it globally," he said.
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