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Making of the Burberry Balloon

 
By ST AFF REPORT S

British fashion label Burberry is popping up at London's Heathrow Airport to connect travelers with their friends and
family through a time-honored tradition.

The brand has installed a life-size hot air balloon at the airport's Terminal 2, honoring the achievements of a
balloonist more than a century ago. Along with the balloon, the brand has developed a peer-to-peer communication
campaign centered on the pastime of sending postcards during a trip.

Up, up and away

About 50 feet tall, the Burberry Balloon references the 1908 flight of Air Commodore Edward Maitland and his
companions Auguste Gaudron and Charles Turner. The trio flew in a balloon from London's Crystal Palace to
Russia, traveling a total 1,117 miles and breaking a British record for long-distance flight.

While en route, Mr. Maitland wore Burberry attire in gabardine to protect himself from the cold as he traveled at high
altitudes.

Burberry's balloon homage to Mr. Maitland is situated in the departures lounge of the Queen's Terminal.
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Burberry Balloon at Heathrow

The aircraft, along with mannequins recreating the scene, hovers over a pop-up shop centered on the brand's DK88
bags. DK88 refers to the brand's code for honey-colored gabardine, with both luggage and handbags featuring the
house's new trench leather.

Aside from shopping, the installation also provides a pre-departure activity in the form of iPads and mailboxes,
which visitors can use to make, print and send postcards to loved ones. The illustrated cards can be customized by
entering the traveler's name and their destination.

Travelers can also share a short animated film on social media, which will follow their particular flight path.

Peer to peer communication offers an opportunity to expand a brand's audience through word of mouth.

Burberry previously engaged consumers in branded peer-to-peer communications through a partnership with
Google where users could send loves notes around the world.

The label created a microsite for the Burberry Kisses campaign that let consumers send and view notes that had
been sent. Burberry is likely trying to convert its  followers' closest companions to brand enthusiasts (see story).
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