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It is  a day in February 2016, and the chairman of the Sotheby's board is angry. Sometime before, as revealed in the
Knoedler forgery trial, Sotheby's paid $10 million for a Frans Hals painting.

The painting was a fake.

Approximately $2 trillion per year of luxury goods are counterfeit. Fine wines, jewelry, antiques, furniture, art and
luxury fashion are all targets of forgery, making their sales process costly and lengthy and the connoisseurs wary.

Blockchain will change this.

Buy that
While the Blockchain technology has so far most notably been used in fashion as part of the efforts to make this
industry's supply chain more transparent and sustainable, its  more viable uses are most likely yet to come.

The primary purpose of blockchain is to give high-end buyers confidence in their purchases.

Unlike serial numbers, QR codes, UPC codes or bar code systems, which all are easily cloned or copied, blockchain
cannot be tampered with.

In the art world scenario, this means that a buyer can access information about the art piece's authenticity, record
their ownership of it, mark the item's real-time price and insure it.

It also means that we will be able to close the loop between production and consumption.

We are entering the age of the holistic luxury experience, where crafting of an item, its sale and re-sale, and the end
of our ownership of it are all part of the same lifecycle.

Luxury is not trading products anymore. It is  trading the entire product lifecycles.

Current and future owners of collector wines, furniture and antiques will be able to access information about who
had the item before them, how many times it changed hands, and what is the history and the story behind it.

Communication of the art pieces' story may be equally relevant for art galleries and luxury trade exhibits.
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Visitors can educate themselves about a piece of art, furniture, jewelry or a luxury fashion product on their phones,
quickly and immediately accessing information on how, where, when and by whom these items were crafted.

Not simply droning on
As drone deliveries and no checkout stores become a reality, blockchain will play a critical role in ensuring self-
authentication and security of purchases.

Imagine waiting for a same-day drone delivery of a pricey luxury fashion item.

For the package to be delivered, there needs to be a blockchain-registered chip in the drone that enables it to access
your home.

The drone effectively speaks to your door. Once it gets the security clearance, your future Net-A-Porter or, more
likely, Amazon a luxury purchase will be safely in your hands.

The scenarios are numerous.

Think your private self-driving cars by Uber. Or your very smart home, where every single item communicates with
all other ones to create a more seamless, frictionless, effective and emphatic existence for you. Or visiting a store
that welcomes you personally. Or a high-end restaurant where the level of service has reached a yet unimaginable
level of frictionless-ness and quality.

SECURITY, TRANSPARARENCY and sustainability aside, blockchain heralds an industry where our valuables
communicate with us and with each other.

Forget about designer collaborations. The Internet of luxury is where the things are at.

Ana Andjelic is senior vice president and global strategy director at Havas LuxHub, New York. Reach her at
ana.andjelic@havasluxhub.com.
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