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Each of the 400 bronze tigers  represents  one of the real 400 Sumatran tigers  alive today

 
By ST AFF REPORT S

British retailer Fortnum & Mason is partnering with artist David Bailey for a window installation that benefits an
endangered species.

Mr. Bailey will create 400 small bronze tigers modeled after the real life Sumatran tiger, of which only 400 live in the
wild today. Each piece will be available for sale with proceeds going to help conservation efforts of the specific
subspecies of tiger.

Critically endangered species
The Sumatran tiger is native to Indonesia. As the smallest subspecies of tiger and facing threats from multiple
angles both natural and man-made, only 400 Sumatran tigers survive in the wild today.

Mr. Bailey and Fortnum & Mason are working together to raise awareness and funds for the conservation of this
species.

To do this, Mr. Bailey has created 400 small bronze tigers modeled after the Sumatran. They will be displayed in two
windows in Fortnum & Mason in Piccadilly, London.

Each bronze tiger is on sale for 400, or $516 at current exchange rates, every cent of which will go to Greenpeace's
efforts to preserve the habitat of the Sumatran tiger.
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Artist David Bailey

The tigers will be on display for 10 days, starting May 23. With each tiger sold, either in-store or online, it will be
removed from the display in a demonstration of the terrible swiftness with which the real 400 tigers can disappear
from the Earth if nothing is done to preserve the species.

Luxury brands and retailers have a unique opportunity to raise awareness for ecological goals due to their primary
target demographic being wealthy and influential people. Other brands have already used this power, such as when
Fragrance Du Bois collaborated on a song dedicated to sustainable wood harvesting.

The song, titled "Life's Treasure," was written to celebrate the dark, resinous heartwood commonly known as Oud or
Agarwood that is a key ingredient in many perfumes and incense. Because Oud is in danger of becoming extinct,
Fragrance Du Bois' commitment to harvesting it in sustainable ways shows the brand's dedication to protecting the
environment (see story).
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