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By BRIELLE JAEKEL

The 3.5 million high-net-worth individuals located in the Asia Pacific region makes the market increasingly
important for the luxury sector, as the affluent group's appetite for high-end continues to grow.

Countries of the Association of Southeast Asian Nations are becoming an increasingly important part of
consumerism in the luxury market. Countries that make up the association such as Brunei, Cambodia, Indonesia,
Laos, Malaysia, Myanmar, the Philippines, Singapore, Thailand, and Vietnam are expected to become the fourth
largest economy by 2020.

"The ASEAN nations are part of a high-growth region where we are active in terms of member growth and hosting
globally focused events and the affluent consumer is definitely part of that growth," said Paul Boomsma, president
of Luxury Portfolio International and chief operating officer at Leading Real Estate Companies of the World. "There
are 3.5 million high-net-worth individuals in the Asia Pacific region worth an estimated USD17.7 trillion.

"Singapore already has a huge concentration of wealthy individuals, while the number of millionaires in Vietnam is
expected to rise significantly in the coming years," he said. "We are seeing that the growing middle and upper
classes in the region have substantial spending power and are an emerging luxury market."

Market importance
ASEA's population number is double the size of the United States and larger than Europe.
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Bentley holds Indonesia fashion event

More than 3.5 million high net worth individuals reside in Singapore, while the Philippines expects its middle class
to grow. Middle class in the country is likely to increase by 41 percent from now until the year 2030.

The fourth largest middle class region in the world is Indonesia with consumer buying expect to propel the country
into a major marketplace in the future.

Marketers looking to conquer this region need to focus on the values and culture specific to these areas or risk
falling behind. It is  not enough to just assume, marketers need to immerse themselves in the local traditions and
really become a part of the local culture.

Additional insight
Chinese travelers represent the largest bloc of luxury consumers in the world, suggesting that luxury brands need to
pay more attention to their international customers.

This data comes from Kinetic, which analyzed the shopping habits and trends for the luxury market in an attempt to
discern the largest demographics in international luxury shopping. The data also showed that luxury shoppers at
international airports are ripe for targeting through geofencing technology (see more).
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In reflection of this growth, Italy's Salvatore Ferragamo S.p.A. recently took full control of its  distribution in Southeast
Asia.

The parent company of Salvatore Ferragamo Group has acquired the remaining 20 percent of shares in its SEAK
joint venture with Trinity Ltd.'s subsidiaries, giving it 100 percent of the capital from its distribution companies in the
region. A number of brands have sought to own their operations in international markets, allowing them to have a
stronger handle on their retail efforts (see more).

"Luxury is both universal and specific," Mr. Boomsma said. "For anyone trying to understand the ASEAN region it's
very important to become aware of the culture, traditions and values in order to be best positioned to market to what
matters most to these consumers.

"There's no substitute for visiting and making connections at the local level," he said.
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