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Loro Piana's  new, more sus tainably manufactured fabric. Image credit: Loro Piana

 
By DANNY PARISI

LVMH-owned Loro Piana has debuted a multifaceted campaign centered around its new eco-friendly fabric
treatment that makes its clothing resistant to weather with minimal environmental impact.

Loro Piana's new Green Storm System process is an update of the brand's classic Storm System that makes its
textiles resistant to wind and water. A video campaign accompanies the new fabric, highlighting the connection
between product, people and nature.

Green Storm System
As climate change and other environmental issues become more of a priority each year, luxury brands have been
increasingly adopting environmentally friendly manufacturing processes to do their part.

The latest of these efforts comes from Italy's Loro Piana, which has introduced a new and more eco-friendly
version of its  popular Storm System fabrics, which are fabrics treated to resist inclement weather.

Loro Piana is debuting the new Green Storm System, which revises the process to decrease the apparel brand's
carbon footprint, use less resources and still provide the same level of quality.

The main fabrics being treated with this new process are Loro Piana's Tasmanian wool. The wool is named for the
island of the same name off Australia, from which the material originates.
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A still from the Loro Piana campaign. Image credit: Loro Piana

Since then, Tasmanian wool has come to signify any type of lightweight, breathable wool in Italy.

Loro Piana has released an accompanying short film to promote the new process and a new collection of clothing
made from Green Storm System-treated Tasmanian wool.

The short film features a man wearing a Loro Piana double-breasted suit made from the material as he parachutes
down from a wind turbine.

The theme of wind permeates the video, as the man gently floats through the air, his hair only lightly tousled by the
breeze.

The ease with which he navigates the windy terrain of a wind power plant emphasizes the fabric's ability to
withstand negative weather conditions. This durability is a trait that Loro Piana has prided itself on for years and is a
major part of its  branding strategy.

Sustainable efforts
All around the fashion industry, efforts towards sustainability are growing. Examples can be drawn from many
different companies.

Italian apparel and accessories label Salvatore Ferragamo, for example, has taken great steps to become a
sustainable company and reduce its negative effects on the environment.

Ferragamo released its Sustainability Report 2016, which is showing a 10.8 percent decrease in its natural gas
consumption in one year from 2015. Also, Ferragamo's Italy-based employees traveled more than 9,542 kilometers,
or 5,929 miles, carpooling (see story).

Tasmanion wool. Image credit: Loro Piana

Elsewhere, Yoox Net-A-Porter Group ceased all production and selling of products with animal fur in them.

The new policy, which impacts Net-A-Porter, Mr Porter, Yoox and The Outnet, will also include partnerships with
organizations including The Humane Society of the United States (HSUS), Humane Society International (HSI) and
Lega Anti Vivisezione (LAV). Sustainability is becoming more imperative for retailers as consumers seek brands
whose values reflect their own (see story).

Loro Piana is in good company as it makes its popular Storm System feature even more environmentally friendly.
Other fashion brands are likely to follow suit and embrace their own paths toward a more sustainable business
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