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By DANNY PARISI

As the millennial generation comes into the age when luxury travel becomes a major pastime, mobile is emerging
as a key way of reaching these consumers and allowing them to easily book their trips.

In a new report from Criteo on millennial travelers in the Asia-Pacific region, 37 percent of respondents said that
they use travel apps to book and manage their trips abroad. The number of millennials taking luxury trips is growing
and companies need to be aware of how they are managing those trips if they want to make the most of this surge.

"The future of the travel industry is full of opportunities," said Yvonne Chang, executive managing director of APAC
at Criteo, New York. "At Criteo, we anticipate technologies to continue to evolve and impact the travel business.

"In our vision for the future, we believe that travel players will be able to identify travelers consistently regardless of
the device they use, and deliver a superior customer experience at every stage of the travel process, among many
other innovations that will transform in the industry."

Millennial travelers
For young travelers in Asia, mobile is increasingly the most prevalent way of staying connected.

Criteo estimates that by 2020, three out of four households in China, and two out of three in Vietnam, will be
equipped with smartphones, making the countries more connected and susceptible to campaigns involving mobile
activation.

In terms of travel, related sales through mobile have surpassed 50 percent in Asia this year. By 2020, this will extend
to almost three quarters of all online travel bookings.

Criteo expects that mobile travel sales will grow by 60 percent between 2017 and 2020, citing the same amount of
growth in mobile travel sales in South Korea in the period from 2011 to 2017.
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Mobile travel sales. Image credit: Criteo

Millennials, defined here as consumers born from the mid 1980s to the late 1990s, are a dominant force in the travel
industry and the largest generation currently living with 2.5 billion members. These millennials overwhelmingly
choose mobile as their channel of choice when booking trips.

In Asia, the majority of trips taken by millennials are domestic, but more international trips are being planned as
well.

These trips are primarily influenced through social media, another inroad for brands to inspire millennial travelers
to book with them.

Luxury trips
The United States is becoming a highly coveted travel destination among affluent Chinese consumers, and due to
their spending habits the demographic has proven extremely influential, according to a new report from YouGov.

Chinese affluent look to purchase luxury goods while traveling abroad, and Chinese consumers spend the most out
of any group while traveling. YouGov's Affluent Perspective 2017: Chinese Luxury Shoppers in America finds that 56
percent of Chinese affluent are planning a trip to the U.S. within the next two years (see story).

Many travel brands are transforming and catering their offerings to appeal to these valuable travelers.
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For example, private aviator VistaJet is expanding its China market coverage with a new Chinese language Web site
in support of its  recent compatibility with WeChat.

The aviation company is working to capture more of the lucrative business from Chinese luxury travelers as they
criss-cross the globe with the launch of its new Chinese site. The move comes a few months after VistaJet unveiled
the ability for Chinese customers to book a private jet through WeChat (see story).

"The developed and developing worlds are converging in terms of consumers' online behavior," Criteo's Ms. Chang
said. "In the developed markets, consumers are still more used to browsing for travel products on mobile devices,
followed by booking on desktops and laptops.

"In the developing economies, it is  much more common to use mobile devices for all stages of travel planning and
booking, due to the ubiquitous presence of smartphones," she said. "However, the differences are closing.

"Consumer habits in the developed economies are shifting with increasing adoption of mobile devices at all stages,
while the developing economies are catching up in infrastructure developments, such as higher penetration of
laptops and desktops and greater security for online payments."
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