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Affluent travelers  spend on average $30,000 annually on vacations . Image credit: Four Seasons  Seychelles , photo by @carpediemblog

 
By JEN KING

The gap between the average traveler's vacation spend and that of an affluent individual is widening, with luxury
vacationers outspending the rest by more than six times the typical amount.

According to EyeforTravel's "The Global Luxury Travel Consumer" report, the average traveler spends around
$1,690 per trip, but the luxury consumer's budget is approximately $5,365 per vacation. As the cost and frequency of
affluent trips increases, the hospitality sector will need to respond by curating exclusive experiences and amenities
to ensure affluents continue to be enticed and not become bored by standard stays.

"Our research suggests that despite the challenges, it pays to focus on the luxury traveler," said Alex Hadwick, head
of research at EyeforTravel, London.

"For the rest of the market they are also worth keeping a close eye on, not just because of their profligate spending
but also because they are at the forefront of trends and leading-edge consumers that can help us figure out where the
wider market will head in the future," he said.

PTO bliss 
Not only do luxury travelers outspend their average counterparts by more than 600 percent, the affluent also take
more trips throughout the year. EyeforTravel found that luxury travelers take double the trips per year, or about 5.6
vacations annually.

Due to affluent travelers' higher vacation budgets, the per annum spend is more than $30,000. This figure, of course,
is bound to increase as well as the amount of trips is increased.

Per the report, 16 percent of affluent travelers report planning 10 or more trips in a year, compared to 2.5 percent of
average consumers booking the same number of vacations.

Also, the ultra-high-net-worth population boom is beneficial for the high-end travel sector. The demographic is
expected to grow by double digits into the next decade, adding millions of consumers into the luxury market.
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EyeforTravel expects this trend to continue and the gap between the average traveler and an affluent one to widen
further as experiential spending becomes more of a priority over material goods.

Developed economies currently lead this trend, but emerging markets with new wealth will likely transition quickly
from material purchases to looking for more memorable experiences.
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Travel and hospitality brands must be aware of this shift in sentiment because the experiential trend changes
consumer behavior as trips are booked and excursions are planned.

EyeforTravel recommends the sector works to develop more high-end tours and activities to ready for travelers'
experiential properties, regardless of economic background.

Also, when refurbishing or planning a new-build property, high-end hoteliers should keep in mind travelers' interest
in unique accommodations that leverage a destination's local character.

The same can be said of on- and off-site activities and amenities, such as spa treatments and dining options, that
add to the overall appeal of a destination rather than a cookie-cutter experience where the location is a second
thought to the hotel brand's signature.

Shopping sprees vs. adventures 
For hotel properties with on-site luxury boutiques and destinations that rely heavily on tourist spend, the shift to
experiential travel instead of going abroad with the intention to shop, will require a strategy adjustment to balance
travelers' evolving preferences.

In its report, EyeforTravel notes that affluent Chinese travelers, long known for their luxury shopping habits while
overseas, are beginning to shift away from this behavior. Instead, affluent Chinese are moving toward experiential
travel activities and accommodations.

Going forward, it is  likely that the Chinese affluent traveler will put more emphasis on adventure and exploration
and less importance on high-end shopping sprees.

This behavioral change will impact the luxury economies of a number of destinations such as London, Paris and
Milan.

In 2016, 81 percent of Chinese travelers planned to shop while abroad, but a change in preference could dampen the
amount spent (see story).

Chinese travelers often shop heavily while on vacation. Image credit: Peninsula

According to YouGov, overseas travel coming from China is continually growing with more Chinese traveling
overseas this year than last. These tourists will likely result in about $315 billion in travel revenue in 2017 and see the
biggest foreign travel spend in the world.

It is  likely that 192 million outbound tourists from China will travel overseas by 2021 reaching a spend of $419 billion,
but if this figure is spent on material goods or experiences is not yet known (see story).

"The luxury traveller is at the forefront of a number of trends, including increasing the amount of disposable income
they put toward experiential items and leading the charge for smartphone usage in the travel research and booking
process," EyeforTravel's Mr. Hadwick said.

"This, on top of their huge annual spend, means they are a critical segment to understand in the travel ecosystem,"
he said.
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