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By DANNY PARISI

While luxury goods are likely to see a bit of a slump in 2018, high-end services will witness solid growth at the behest
of millennials who value experiences over things.

This trend is one of the 10 collected in the Luxury Institute's "Top 10 Luxury Trends for 2018," an annual list of the
biggest trends, challenges and predictions for the upcoming year. In addition to the primacy of experiences over
goods, luxury brands are focusing more on the emotional benefits their products can have for customers over the
material benefits.

Luxury trends
In the coming year the luxury world will be facing some major challenges as well as some major opportunities.

According to Luxury Institute's Top 10 Trends, growth has been uneven for luxury goods but luxury services are
faring much better.

This can be attributed to the growing presence of millennials in the luxury consumer base, who are more prone to
purchase services and ephemeral experiences over objects and goods.

Millennials make up a much larger segment of consumers than baby boomers, 92 million to 77 million to be exact,
but it will still be a while before millennials fully come into their spending power. For now, they do not have quite as
much impact on the market as boomers.

Along those lines, Luxury Institute notes that the impending transfer of wealth from boomers to millennials may still
be a ways off, and that when it happens it may not be the windfall many are expecting it to be.

One of the more surprising trends is that shopping centers are becoming more important to the luxury industry.

Shopping malls are not usually considered centers of luxury retail, but recent research shows that mall owners are
pouring money into redesigns and renovations to be more accommodating to different types of consumers and
communities.
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Malls will play a bigger role in 2018. Image credit: JLL

Over the last three years, malls in the United States have poured more than $8 billion into renovations with an eye on
turning the mall experience into something more upscale with options beyond the usual shopping mall fare. This
research comes from real estate management and investment firm JLL in a report outlining the future of the new
U.S. mall (see story).

Relying on data
Other trends on the list focus on the ways the luxury industry is connecting online to offline.

While ecommerce accounted for almost 12 percent of all retail last year, there are signs that a plateau may be on the
horizon. In response to this, luxury brands will begin to focus on the in-store experience as well as the online
experience, bringing those two together for good.

This theme is continued in another trend where brands will begin to seamlessly integrate the various channels that
make up their business in order to allow customers to navigate and complete transactions in whatever way they
choose.

While digital is  a vital aspect of retail, in-store associates are not useless and are proving to be an essential part of
the customer experience, according to consumers.

Multichannel retail. Image credit: Astound Commerce

A report from Astound Commerce shows that 52 percent of consumers think it is  vital for store associates to be able
to place an order and 46 percent believe they should have access to inventory information. However, online
shoppers are having extremely positive experiences as well, with 86 percent claim their customer service
interactions were great, and 42 percent saying excellent (see story).

Finally, the next year will likely see new developments in the way brands collect and use data, bringing in new tech
such as artificial intelligence to help intelligently sort through and make the best use of valuable data that will help
brands market and sell better.
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