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Longchamp has  wrapped its  facade with art during cons truction. Image credit: Longchamp

 
By ST AFF REPORT S

French apparel and accessories maker Longchamp is transforming a construction site into a large-scale work of art.

In 2016, Longchamp first launched its "Artwalk Movement," the brand's way to spruce up the facade of its Saint-
Honor storefront in Paris as it underwent renovations. Rather than passersby seeing the construction and a boarded
up boutique, Longchamp wrapped the exterior of the store with a large-scale work by artist Ryan McGinness.

Retail art 
Longchamp is now bringing the Artwalk Movement to its Fifth Avenue boutique in New York.

This follows Longchamp's opening of its  Shanghai store, which featured art work by Franz Ackermann during
construction. Longchamp's Shanghai location opened in spring 2017.

While New York locals and visitors wait for Longchamp's new Fifth Avenue storefront to open, passersby can enjoy
artwork by Paris -born artist Guillaume Alby, who works under the name Remed.

"We are thrilled to be continuing our Artwalk Movement in New York with this beautiful and modern piece by
Remed," said Jean Cassegrain, CEO of Longchamp, in a statement.

"It is  exciting to see his work come to life on such a large scale canvas and we hope it will be enjoyed by the public
until we are ready to open the doors of our Fifth Avenue flagship," he said.
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Longchamp's Artwalk Movement by Remed in New York. Image credit: Longchamp

For the project, which was unveiled Nov. 9, Remed's "L'Eau del moi" adorns the exterior of Longchamp's soon-to-be
New York flagship. The painting in white, black and primary colors hopes to create a "universal language of form
and color."

"I had total trust of the entire team at Longchamp regarding the choice of my artistic direction and the message that I
wanted to convey," Remed said in a statement.

Similarly in 2014, Italian fashion house Emilio Pucci caught consumers' attention with an installation on the
Baptistery of San Giovanni featuring one of its  iconic scarf prints.

Pucci's "Monumental" display was part of the larger Firenze Hometown of Fashion event in Florence during June
2016 to commemorate the 60th anniversary of the Center of Florence for Italian Fashion. A number of other fashion
labels, including Gucci, Salvatore Ferragamo and Roberto Cavalli, also participated in the festival to help celebrate
their Florentine heritage (see story).
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