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Bloomingdale's  holiday campaign takes  reference from "The Greates t Showman." Image credit: Bloomingdale's

 
By ST AFF REPORT S

Luxury Daily's live news from Nov. 27:

The RealReal brings pop-up shopping experience to San Francisco

Online consignment marketplace The RealReal is venturing further into bricks-and-mortar selling with the opening
of its first pop-up shop in San Francisco.

Click here to read the entire article

Bloomingdale's blends sparkle, showmanship for holiday displays

Department store chain Bloomingdale's is joining forces with Swarovski to bring a cinematic spectacle to life in its
windows this holiday season.

Click here to read the entire article

Prince Harry and Meghan Markle are engaged

Following months of speculation over impending wedding plans between Britain's Prince Harry and Meghan
Markle, the couple has announced their engagement.

Click here to read the entire article

Meredith looks toward multichannel media growth with Time Inc. deal

Media group Meredith Corporation has entered into an agreement to purchase Time Inc. in a deal that it expects will
boost its  position in luxury, fashion and beauty advertising.

Click here to read the entire article

Marc Newson puts contemporary spin on Hennessy X.O decanter

LVMH-owned cognac maker Hennessy has tapped the design savoir-faire of Marc Newson for a limited-edition
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bottle collaboration.

Click here to read the entire article
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