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France is estimated to consume 102.2 million liters of Champagne in 2021, but such little geographic diversification
can be harmful to the economy of the sparkling wine industry, according to Euromonitor.

Understandably as Champagne's country of origin, France's forecasted total volume consumption greatly outpaces
its European and Western peers. Unlike other spirits such as Scotch whiskies, Champagne has not yet witnessed a
high boom of interest from emerging markets.

Bubbly boom 
According to Euromonitor's "Fine Wines/Champagne and Spirits in France" report, France accounts for half of
global Champagne consumption.

Unlike other spirits that have diversified geographically, namely in Asian markets, Champagne remains narrowly
focused on Western Europe. Per the report, Western Europe accounts for the vast majority, 75 percent, of global
Champagne sales.

By 2021, the United Kingdom will consume by total volume 22.6 million liters of Champagne, while the U.S. will
account for 20.5 liters of bubbly.

Elsewhere, in countries such as Australia, Japan and Germany the total volume estimated is much lower at 16, 10.7
and 8.4 million liters, respectively.
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LVMH-owned Mot & Chandon is produced in France's Champagne region. Image credit: Mot & Chandon

Italy, due to its Prosecco sparkling wine market, will only consume a total volume of 5 million liters in French
Champagne by 2021.

The penetration rates of Champagne are also concentrated on a very small fraction of markets. France, in particular,
accounts for 49 percent of global volume sales while the U.K. only makes up 10 percent.

Euromonitor points out that there is significant risk in market concentration in case there is economic downturn in
those countries. If financial troubles strike, high-priced, often celebratory Champagne is most definitely the first
discretionary luxury be cut out.

But, due to consumers' penchant for experiential luxuries, Euromonitor suggests that fine wines, Champagnes and
spirits will outpace hard personal luxury categories in terms of growth.

LVMH-owned Krug Champagne often hosts themed pop-up eateries to tap into experiential luxury. Image credit: Krug

Global sales of fine Champagnes will rise by an estimated 7 percent in U.S. dollar value terms for 2017 as
consumers continue to emphasize experience and lifestyle over material goods. With this trend likely to continue,
Champagne brands must take a more proactive marketing approach.

Although major Champagne brands are visible on social media platforms, the category lacks the investment of other
spirits and luxury goods players needed for worthwhile engagement, according to a new report by L2.

Due to a lack in social media investment, even Champagne category leaders' efforts are diminished by the likes of
Jack Daniels and Chanel, two brands with the highest social media engagement and reach across channels. L2's
"Champagne: Social Media" report suggests that the brands dominating the social conversation are largely due to
spend and pay-to-play strategies (see story).
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