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Millennials  are interes ting in showing off their unique experiences  with travel. Image credit: Resonance.

 
By BRIELLE JAEKEL

Affluent millennials are pushing the envelope with constantly evolving travel trends, where visitors look to cities
rather than tropical beach destinations.

Everlasting connectedness and growing technologies such as Uber and Airbnb have pushed travelers to be more
comfortable in the new cities they travel to, feeling almost as if it were home. This notion, paired with a
simultaneous desire to experience new things and an increase in safety, is  pushing an interest in city exploration to
the forefront of travel trends.

"One of the key takeaways from the study was discovering that of millennials, age 20-36, who traveled last year, 58
percent now have children and, therefore, the most popular type of trip millennial travelers are planning in 2018 is a
vacation with kids," said Chris Fair, president of Resonance, New York. "At the same time, 25 percent of millennial
travelers are planning on taking a vacation on their own in 2018, so we now have two very distinctly different types
of travelers seeking different types of experiences within this demographic cohort."

Millennials shaping travel
The 2018 Future of Millennial Travel Report is exhibiting just how much millennials are driving change in the travel
sector.

Health and wellness have been at the forefront of travel with this consumer segment for a significant amount of time
now and most participants in the survey said it is  a component of their travel. About 71 percent of respondents
claimed to enjoy health and fitness activities while away on vacation.

However, millennials are most interested in cultural events and performances followed by nightlife, at 74 percent
and 76 percent, respectively.

Organic food is currently a vital part of wellness in travel, which was popularized by affluent millennials who were
raised with easy access. The increase in wellness interest on vacation is likely due to millennials' new ideas of
what health is.
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Vis itors  at Canyon Ranch participate in wellness  activities . Image credit: Canyon Ranch

For the millennial generation, wellness means happiness and being physically fit, while those outside the segment
think of health as just "free from illness."

The rise of social media and Instagram influencers has stimulated a never-ending quest for adventure in wealthy
affluents, changing the travel scene. These thrill-seekers are now looking for the best way to impress their friends
and followers by showing off the most unique activities while away.

Now that the adventure-junkie consumers have come of age and grown to have kids of their own, this has changed
the dynamic of the family vacation as well.

Only 6 percent of total United States travelers were interested in traveling more in the coming year, but millennial
families' enthusiasm for it was drastically higher at 35 percent.

Group travel is becoming more popular now as well, with 34 percent of survey takers claiming to take
multigenerational trips.

It may seem as though the sharing economy and services such as Airbnb have made the idea of staying at a hotel
stale, but millennials' interests still lie with full-service hotels. While 52 percent of millennials do take advantage of
home rental services such as Airbnb, their number one venue of choice is a full-service hotel.

Airbnb lis ting in Bennett Valley, California

Better booking services such as mobile check-in can help carry the hotel legacy brands into this new generation.

Additional insight
While 2017 was a solid year for luxury, 2018 is projected to see slight increases to total spending, with most of the
growth coming from travel-related purchases.

This data comes from Luxury Institute's annual study on the state of the luxury business, which surveyed thousands
of affluent customers from the wealthiest nations in the world. The data supports the growing understanding that
luxury consumers are beginning to value experiences over products (see more).

Also, according to another report from Virtuoso, cold destinations are set to be the top choice for affluent travelers
in the upcoming year.

Iceland, Alaska, Antarctica and the Arctic are some of the top destinations travelers are looking to for trips in 2018.
Consumers are searching for adventure in their travels, and the Northern Lights are significant part of that (see
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more).

"One of the most surprising findings from the study was that while more than 50 percent of millennial travelers
regularly or occasionally use home-sharing services such as Airbnb, their preferred choice when it comes to
accommodation is actually a full-service hotel, which suggests to us that the rapid rise and growth of Airbnb is likely
to slow in the U.S. in the near future," Resonance's Mr. Fair said.
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