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By SARAH JONES

While Italian brands have a strong heritage and tradition, they should also focus on innovation and creativity to drive
growth, according to a new report from WPP and Kantar Millward Brown.

Luxury brands dominate the Italian-focused BrandZ rankings, with seven of the country's top 30 most valuable
brands, led by Gucci. Italy has a reputation for producing fine foods, fashion and cars, leading to a heavier
concentration of premium producers among the nation's top brands than is seen in most other countries.

"Gucci is a truly global brand with a rich heritage, which over the year has been able to evolve, staying true to its
original values yet reinventing itself to remain relevant to the youngest target," said Roberto Rossi, head of creative
and media at Kantar Millward Brown, Italy.

"Innovation is a key driver to Gucci's success," he said. "Through innovation they kept the brand relevant to new
generations of consumer such as millennials, with online sales now representing a significant part of their
business."

The BrandZ Top 30 Most Valuable Italian 2018 Brands uses consumers insights to measure the valuation of brands.
The brands studied for the rankings had to have originated in Italy with public financial data.

Made in Italy
Together, Italy's most valuable brands are worth 72.5 billion, or about $89.3 billion. About a third of this total comes
from luxury companies.

Gucci tops the list with a value of around $16 million. The almost 100-year-old label has seen an 8 percent growth in
brand value over the last year.

Today Gucci ranks third among global luxury labels, with BrandZ placing it behind only France's Louis Vuitton and
Herms.
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Prada's spring/summer 2018 show. Image credit: Prada

In the Italian rankings, Prada comes in at number five, while fashion labels Bottega Veneta, Salvatore Ferragamo
and Fendi also make the list. Automaker Ferrari placed sixth, and jeweler Bulgari had the 26th highest brand value.

One of the key factors driving growth for the top 30 was a sense of trust, with many of the brands gaining consumers'
repeat business and recommendations over the years. The report suggests that brands highlight why they have been
around for decades, using it as a differentiator and marketing tool.

For instance, Armani is one of the most trusted Italian brands.

However, while age can be a benefit in attracting a loyal customer base, more established brands need to be
watchful of startups and newer entrants.

Armani is among the most trusted Italian brands. Image credit: Armani

The cachet of Made in Italy is appealing to consumers, as the country is known for its culture and placed 15  in the
Best Country rankings by WPP's Y&R BAV Group.

But the popularity of this positioning has also led to imposters. Italian brands therefore need to highlight their
authenticity to maintain their point of differentiation in categories including food.

According to the BrandZ analysis, the healthiest brands have a clear purpose, positive brand experience and strong
communications and marketing. They are also innovative and attract love from consumers.

A key aspect of brand purpose and innovation today surrounds ecological efforts.

For instance, Italian fashion label Salvatore Ferragamo demonstrated its commitment to sustainability by planting
an urban wood in Florence.

In honor of National Tree Day, Ferragamo began the creation of Parco delle Idee, or Park of Ideas, inside the
University of Florence's Polo Scientifico of Sesto Fiorentino. While a physical example of Ferragamo's desire to be
greener, this initiative is also a means for the company to give back to its native Italy (see story).

"Balancing heritage and innovation could be a very tough challenge if you don't have a clear vision on what makes
your brand meaningfully different in consumers' minds, and on how connectivity and new media are evolving
today's consumers and their relationship with brands," Kantar Millward Brown's Mr. Rossi said. "Online platforms
and digital technology can help brands establish a new and modern relationship with customers."
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Cultural leadership
Italy ranked first in heritage and cultural influence in the Best Country rankings. The nation's cultural positioning has
had an impact on its industries, particularly luxury.

Bottega Veneta and Missoni are among the luxury labels featured in a new exhibit at Palazzo Reale that aims to
place fashion history within a broader cultural context.

"Italiana: Italy Through the Lens of Fashion 1971-2001," presented in partnership with Yoox Net-A-Porter Group,
follows Italy's fashion industry as it morphed into a more global business. While marking key periods in Italian
fashion, the exhibit also functions as a celebration of the 60th anniversary of Camera Nazionale della Moda Italiana,
the Italian National Chamber of Commerce (see story).

"Italy stands out for being culturally influential, rich in heritage, friendly and scenic," Mr. Rossi said, "[These are]
values and associations that can effectively help Italian brands moving abroad, especially for luxury brands, which
can benefit from what the world associates with Italy itself yet at the same time have helped shaped those
associations over the years thanks to the value of their brands."
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