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In 2015, as a long drought gripped Southern California, owners of larger properties in Beverly Hills and Bel-Air came
under fire for the sheer volume of water used to maintain their estates.

T he New York T imes and other media outlets devoted extensive coverage to the question of whether or not these
luxury property owners were doing all they could to conserve. T he phrase, “drought-shaming,” entered the public
lexicon.
Putting it drily
T he drought year prompted homeowners to start investigating a variety of water conservation techniques, from lowflow toilets to xeriscaping to even using graywater as a way to keep their lawns green.
Years later, even though the drought has abated somewhat, many responsible homeowners have adopted some of
the changes as a permanent part of how they manage their estates today.
As Capetown, South Africa faces its own water crisis, homeowners are wrestling with issues of conservation.
T he world is watching as this major cosmopolitan city tries to stave off what is termed Day Zero, the day when the
taps will be turned off.
For a time, Day Zero was forecast to occur in the spring of 2018. Now, through conservation efforts, water donations
from other areas, and the building of desalination plants, that crisis has been forestalled to at least 2019.
For now.
Winds of change
On a global level, we are all subject to the weather's whims, from heat waves to blasting cold such as the storms that
shook Europe earlier this year and the Nor'easters that continue to bedevil the East Coast of the United States.
T he hurricanes and wildfires of late-2017 showed that disasters can devastate luxury properties. T hey also drove
home the message that anything we all can do to mitigate our impact on the environment is likely a good thing.
Innovation in green and sustainable technology is at an all-time high and now being adopted from the top down.

No longer existing on the fringes of the design world, many of the most aesthetically pleasing products in both
architecture and home design incorporate eco-friendly and sustainable features.
“Smart home” features do not just provide convenience for the residents. T hey can also make participating in green
initiatives easy by regulating temperature automatically for rooms not in use and deliver important feedback on
whether all systems are operating at peak efficiency.
Building smart
T hese days, sustainability starts from the first day of construction and has been embraced by manufacturers and
marketers alike as not only responsible, but also savvy ways to appeal to today’s affluent consumer.
Smart building techniques that minimize waste, incorporate graywater recycling for lawn watering and highefficiency windows, doors and HVAC systems are all requested by individuals building their own custom homes, as
well as by buyers selecting new homes.
Younger buyers are especially interested in these features, not just for the energy savings, but for the peace of mind
and the knowledge that they are doing their part to contribute to the environment.
Properties that are LEED certified provide an additional level of reassurance.
LEED stands for Leadership in Energy and Environmental Design and is a green-building certification program
from the U.S. Green Building Council.
Other certifications include Energy Star, and the National Green Building Standard which was developed by the
National Association of Home Builders.
Solar gets sexy
While solar power used to mean clunky and ugly panels, new technology makes solar more efficient and attractive
than ever.
T esla's entrance into the space helped to elevate the perception of the product and open the category to a whole new
group of consumers.
More luxury homeowners are incorporating solar into their building plans or seeking homes with existing solar
features.
Increasingly sophisticated battery systems such as T esla's PowerWall make it easier to store energy, provide the
freedom to go off the grid if desired, and make incorporating this technology a whole lot more attractive than in the
past.
Heating up of geothermal
Geothermal heating and cooling are becoming increasingly popular, especially in chilly locations.
Geothermal heat and cooling use a ground-source heat pump that uses the heat of the earth to provide heating, air
conditioning and hot water.
Particularly popular in luxury winter homes in Utah, Colorado, Wyoming and other cold-weather destinations,
geothermal provides a creative way to heat large vacation homes with less impact on the environment and energy
savings over the long run.
Exclusive agrihoods
One of the biggest trends in development is the agrihood, a development that incorporates farming, produce and
other agricultural products available exclusively for the homeowners.
Inspired by the uber-local farm-to-table trend, the agrihood offers residents the benefits of living in harmony with
nature and the natural beauty of gardens, orchards and vineyards.
T he Urban Land Institute estimates that there are currently 150 agrihoods in the U.S.
One example, Kukui'ula, a high-end development on the island of Kauai in Hawaii, provides organically grown
produce that residents can gather themselves or pick up from a stocked farmstand.
Homesites at Kukui’ula start at $4.8 million as this spectacular setting appeals to a select and elite group of
homebuyers.
While this represents the extreme end of the range for agrihoods, quite simply, it is highly relevant to the affluent

consumer today since owners of luxury properties are aware that they are not just residents of their homes, but they
are also stewards of the land for future generations.
SUST AINABLE AND GREEN features do not represent a trend, but an ongoing movement toward living in harmony
with the environment while still enjoying the amenities of a luxury lifestyle.
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