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By Amish Dargan

Canada is becoming home to a rapidly increasing population of affluent residents, with growth surpassing that of
the United States.

More than 335,800 people fell under the category of high-net-worth individuals in 2016, with net assets valued at
more than $1 million. This group is expected to grow by 50 percent to 503,800 by the year 2026.

High on growth
Ultra-high-net-worth individuals those whose assets are valued at more than $30 million and above are also expected
to grow by 50 percent by 2026.

UHNWI are expected to grow from 4,110 to 6,170, and those with the net worth of more than $100 million from 483 to
725 individuals, and billionaires are expected to grow from 40 to 60 by 2026.

From the year 2015 to 2016 alone, there has been a rise of more than 15 percent in the UHNWI category.

While the rich see a steep growth in their population, things do not seem so well for average Canadians.

Even though there was a rise in HNWI and UHNWI populations in Canada, there was only a 0.1 percent increase in
the average income nationwide. This income divide is restructuring the economy of Canada.

Even banks such as the Citigroup have asked investors to focus on businesses and especially luxury goods catering
to the rich.

Luxury goods' allure to ordinary Canadians can be gauged by the fact that, according to a Canadian study, more than
30 percent of revenue from a shopping mall with more than 240 stores comes from only the top 24 stores.

Here are a few sectors that have witnessed considerable growth, and will continue to do so in the coming years:

1. Jewelry
Canada has seen a steep rise in high-end jewelry stores catering to HNWI and UHNWIs.
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According to a Euromonitor International report, Canadians spent more than $2.1 billion on luxury jewelry in 2016,
up from $1.3 billion in 2011. This steep increase of almost 60 percent is an indicator of the rising spending of
Canadian citizens on jewelry. Things sure look good for luxury jewelry in Canada, and are set to remain so in the
coming years.

2. Watches
Canada has witnessed a new found-love for watches among its citizens.

While the sales are much lower as compared to luxury jewelry, things still look good for luxury watch brands.

Sales of luxury watches have gone up from $166.3 million in 2011 to $214.1 million in 2016. This may not be as high
as the growth spurt in jewelry sales, but it is  still a 28.7 percent increase, which is considered more than decent.

3. Luxury cars
This is another luxury on which Canadians enjoy spending their money.

Luxury vehicles including large luxury utility trucks, luxury high passenger cars, compact luxury passenger cars and
luxury sports cars have seen a sales growth of about 8 percent, from 4,500 vehicles in August 2016 to 4,900 in August
2017.

While this number for luxury vehicles may not be very high, there is potential in the market due to the introduction of
of ultra-long auto loans in Canada that stretch to up to 144 months, with lower interest rates.

4. Fashion and boutiques
Fashion and boutiques are newly growing luxury avenues in Canada.

High-end boutiques of brands such as T iffany, Chanel, Gucci and Hermes have opened in Toronto neighborhoods
such as Bloor Street, which is often known as the "Mink Mile" due to its concentration of high-end brands. Other
locations offering high-end boutique collections include the Holt Renfrew department store, Yorkville Avenue and
Yorkville Village.

5. Weddings
Another new-found love in Canada's luxury products field is wedding products.

Bridal shops have come up in Toronto, including Kleinfield Hudson's Bay, Beckers Bridals, White Toronto and
Jealous Bridesmaid Bridal Studio.

IT  YET REMAINS to be seen if Canada will continue to see rapid growth in luxury product sales in the coming years,
as is expected. Determining factors include the Canadian economy, travel patterns of different countries, and even
the country's immigration policies.

Looking at current trends, things look very well for the Canada's luxury sectors.

Although growth may be slower for some mediocre retailers doing business in Canada, 2018 will surely prove to be
an exciting year for luxury retail in Canada.
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