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Burberry's  Mr. Burberry fragrance debuted in 2016. Image credit: Burberry

 
By DANNY PARISI

British fashion house Burberry is taking customers to the scenic Kent Coast of England in a new campaign for its Mr.
Burberry fragrance.

The scent for men has been one of the brand's more popular lines, and the new Mr. Burberry Indigo continues the
collection's trend towards simple, masculine scents. A short film and photo series for the launch sees musician
Josh Whitehouse relaxing by the cliffs on the coast of England.

Mr. Burberry Indigo
The Mr. Burberry line has been one of the brand's most popular fragrances for men.

Since 2016, Mr. Burberry has been the brand's premier men's fragrance line with Mr. Whitehouse as the face of the
collection.

Mr. Whitehouse, an actor and musician noted for his performance in the British drama "Poldark," stars in the
campaign for Mr. Burberry Indigo.
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Mr. Burberry Indigo. Image credit: Burberry

The effort is  comprised of a series of photos and a short video showing Mr. Whitehouse as he lounges on the coast
of England.

With the white cliffs of Kent serving as the backdrop, Mr. Whitehouse is shown wearing an iconic Burberry trench
coat and strolling along the sand. He lies down in the grass, staring up at the cloudy sky as a voiceover announces
the name of the fragrance.

Burberry purposely associates the revitalizing scent of Mr. Burberry Indigo with the idea of escaping from the hectic
city to the peaceful coastal country where one can relax and be rejuvenated.

The scent of the new fragrance also incorporates elements from the location where the campaign was filmed,
including driftwood and white oak moss.

Artistic collaborations
When Mr. Burberry was first unveiled in 2016, the brand partnered with men's lifestyle magazine GQ to recount what
happened the night before through a native content partnership.

Created by the Cond Nast Britain Video team for GQ's global markets, "Mr. Burberry: The Night Before" was housed
on the publication's GQ Video channel and spun a narrative in three short films. The collaboration tied in with the
launch of Mr. Burberry (see story).

Ahead of its official unveiling, Burberry spent a lot of time teasing the reveal of Mr. Burberry online and through
social channels.

https://www.luxurydaily.com/wp-content/uploads/2018/04/Screen-Shot-2018-04-06-at-3.51.55-PM.png
https://www.luxurydaily.com/burberry-explores-mr-burberrys-narrative-via-gq-films/


 

The Kent Coast. Image credit: Burberry

While the scent did not launch until April of 2016, Burberry teased the fragrance through its social channels, giving
the cologne a persona and an attitude. When launching a new scent, brands often run long campaigns to build up
anticipation for the release, ensuring demand when the fragrance becomes available (see story).

Burberry's collaboration with Mr. Whitehouse echoes some of the other partnerships it has struck with its models.

Most recently, Burberry released the second part of its  collaboration between photographer Juergen Teller and
artistic director and model Adwoa Aboah.

The collaboration sees the model and photographer partnering on a series of rooftop photos shot in New York of Ms.
Aboah and a number of her model colleagues wearing the latest pieces from Burberry. The series coincides with the
launch of Burberry's summer collection, which is featured in the photos (see story).

Burberry's latest campaign for Mr. Burberry Indigo continues this trend of combining a model's artistic talents with a
scenic backdrop and elegant imagery.
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