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The collection debuted at Moschino's  Coachella party. Image credit: Moschino
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Italian fashion brand Moschino is partnering with fast-fashion giant H&M for an accessible collection designed by
the label's creative director Jeremy Scott.

The partnership was revealed through an Instagram Live call from model Gigi Hadid to Mr. Scott on April 15. This
collection marks the latest collaboration between the worlds of high-fashion represented by Moschino and fast-
fashion represented by H&M.

"I am so excited about Moschino [tv] H&M," Mr. Scott said in a statement. "My life's work has been to connect with
people through fashion, and with this collaboration I'll be able to reach more of my fans than I've ever had the ability
to do."

TV collection
At Moschino's Coachella party in California over the weekend, the brand projected an Instagram live-stream of Ms.
Hadid calling Mr. Scott.

The stream was simultaneously broadcast on H&M's Instagram page. During the call at the party, Ms. Hadid and Mr.
Scott revealed that Moschino and H&M would be collaborating on a new collection called Moschino [tv] H&M.

Ms. Hadid and Mr. Scott were wearing the first pieces from the collection at the party, with more to be revealed on
the brand and retailer's social media accounts.

Pieces from the collection will be available online and at select H&M stores around the world this fall.
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Mr. Scott for H&M. Image credit: H&M

Moschino has been working hard at capturing young consumers in recent efforts. For example, Moschino continued
its nostalgia-inspired collaborations to include an apparel and accessories capsule with Hasbro, Inc.'s My Little
Pony.

Mr. Scott is  known for his incorporation of pop culture into his fashion designs with collections and capsules
derived from Barbie, McDonald's, Nintendo, Candy Crush and many others. Mr. Scott's latest collaborative capsule
includes the colorful toy horses with long pastel manes (see story).

Moschino follows other luxury labels including Balmain, Versace and Kenzo who have teamed with H&M in past
years for one-off lines.

The new collaboration continues Moschino's efforts to capture hip young consumers, as does the decision to
announce the collection on Instagram and debut it at Coachella.

"Moschino [tv] H&M is the perfect collaboration for fashion right now, mixing together pop, street culture, logos and
also glamour," said Ann-Sofie Johansson, creative advisor at H&M, in a statement. "Jeremy Scott is  amazing he
knows how to have fun with fashion, and to connect with his fans around the world."
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