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By ST AFF REPORT S

Direct-to-consumer footwear label Tamara Mellon is looking to accelerate its growth after raising $24 million in
funding.

In a Series B funding round, Tamara Mellon was able to up its financing to a total of $37 million. Likely due to its
aggressive and innovative direct-to-consumer and mobile strategy, the label grew three times over in 2018 compared
to 2017.

"With Tamara Mellon, you have a founder who built a billion-dollar company in the analog world and is now doing
it in the digital world, completely upending the model," said Tony Florence, general partner and head of technology
investing at NEA, in a statement. "The company embodies a new generation of consumer businesses that are using
a direct-to-consumer approach to really understand and better serve their customers.

"We are really excited to continue partnering with this incredible team as they start to scale the business," he said.

Funding the future
Tamara Mellon will use the funds to hire new employees and expand its product assortment.

The Series B funding is supported by existing investor New Enterprise Associates and new investor Quadrille
Capital.

"We are building a brand for women who want more from a luxury brand," said Tamara Mellon, founder of the
label, in a statement. "Our customer expects unparalleled design and superior construction at a better price.

"Most importantly, she wants to align herself with a brand that stands up for women," she said. "The intersection of
culture and commerce is reshaping the way brands are built, and we're thrilled to be a part of this shift."
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Tamara Mellon wants luxury to be more affordable. Image credit: Tamara Mellon

The footwear brand recently looked to boost its  communication efforts with its customers through a new position.

Celine Khavarani joined the label as senior vice president of communications, a newly created role for the
company. Ms. Khavarani came from Marc Jacobs as the former senior vice president, global celebrity and VIP (see
story).
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