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Alibaba’s investment in logistics could see
different future for delivery
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Alibaba leverages VR to bridge gap between offline and online. image credit: iStaging.

By BRIELLE JAEKEL

Chinese ecommerce giant Alibaba is investing in logistics services that could drastically alter luxury goods delivery,
as mailing service in China gets exponentially busier and shipping in the United States lags.
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The company has stated that it will invest $15 billion in logistic services by 2023 with plans for a smart warehouse

and delivery hub. Working with autonomous driving developer RoboSense, Alibaba has created an unmanned
logistics vehicle, as part of its effort to create driverless delivery.

"Delivery in the U.S. and Europe will be faster and lower cost," said Mark Qiu, chief operating officer at RoboSense.
"In China, mailing volume is growing everyday to more than 100 million parcels per day, making traditional delivery
methods increasingly difficult.

"Plus consumers' demands for quick delivery turnarounds are growing, making free next day delivery or even same
day delivery more and more commonplace in China," he said. "In the U.S. and Europe, however, standard delivery
currently takes three to seven days, and if you want express or next day delivery, you often have to pay almost
double."

Delivering innovation
Alibaba, which is known as an innovator in retail, is hoping to make delivery unparalleled.

In addition to Alibaba's new logistics hub, located in the Hong Kong International Airport, the ecommerce platform
has partnered with Emirates Airline for cross-border logistics.

Emirates' freight arm of its business will be responsible for cross-border delivery for Alibaba.
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Alibaba also innovated with car buy by unveiling a vehicle vending machine. Image credit: Alibaba

A 1.7 million-square-foot park is also set to open outside of Shanghai, which will host smart warehouses using [oT,
robotics, artificial intelligence and digital processing to make delivery processes more efficient.

These new initiatives are not only to help innovate consumer-facing delivery systems, but also work internally to
make its business more streamlined and cut costs.

RoboSense works on autonomous features at large scale. Image credit: RoboSense

"Alibaba's Cainiao Network and RoboSense plan to implement full-scale production of commercial unmanned
logistics vehicles by the end of this year, reducing cost and speeding up delivery," Mr. Qiu said. "RoboSense's MEMS
solid-state LiDAR is the primary solution to lower the cost for unmanned driving, with high stability, high resolution
and low cost.

"The cost of RoboSense's LiDAR for a single driverless delivery vehicle adds up to only a few hundred dollars
versus thousands of dollars with traditional approaches," he said.

Alibaba forward thinking
Itis notjust logistics that Alibaba is looking into the future for. It is innovating in a variety of sectors with numerous
investments and partnerships.

The Chinese ecommerce giant also recently worked with the Institute of Textiles and Clothing from the Hong Kong
Polytechnic University to create an artificial intelligence program that can recognize and categorize fashion images
based on certain attributes.

The joint project seeks to create an artificial intelligence that will be able to be fed images of high fashion and learn
to categorize them based on factors such as fit, color or type of apparel. In doing so, Alibaba is hoping to get a better
understanding of how customers shop for fashion as well as serve them more personalized suggestions based on
the Al's input (see story).

Alibaba's Luxury Pavilion is helping brands deliver experiences and services to top customers through the launch of

a loyalty program.

Launched last year, Luxury Pavilion today sells merchandise from almost 50 luxury brands, including Burberry and
Maserati. Through the newly created Luxury Pavilion Club loyalty program, shoppers will gain access to perks such
as exclusive offers, celebrity events and door-to-door returns (see story).
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"Alibaba Group has committed to investing 100 billion yuan (approximately $15.5 billion) in building China's
intelligent logistics network, and Alibaba's Cainiao Network with RoboSense just announced the plan to produce
100,000 G Plus driverless delivery vehicles in three years' time," Mr. Qiu said. "This collaboration will propel the
unmanned logistics vehicle market to explosive growth in the coming years."
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