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The BMW X1 was  Europe's  top-selling premium compact SUV in H1 2018. Image credit: BMW

 
By SARAH RAMIREZ

The European car market saw its best first half in two decades, with growth in Germany, Spain and France outpacing
the decline in the United Kingdom.

Compared to the first half of 2017, the European automotive market grew by 2.7 percent with more than 8.6 million
cars sold between January and June of this year. According to data from JATO, automakers' new models and
technology updates have been driving this growth.

"It was certainly a good first half for the European market and this is due to the choice that consumers now have,"
said Felipe Munoz, global analyst at Jato, Uxbridge, England. "Car makers continue to update and modernize their
traditional models, while the range of SUVs on offer continues to grow and appeal to all kinds of budgets and
needs."

Auto trends
Sports utility vehicles are the key force behind Europe's car boom.

There were 2.9 million SUV registrations in the first half, an increase of 24 percent. This past June saw 30 percent
more SUV sales than June 2017, meaning this trend is likely to continue.

German automaker BMW had two of the top-selling premium SUVs, with its X1 and X5 models.

https://www.luxurydaily.com/category/sectors/automotive-industry-sectors/
https://www.luxurydaily.com/european-car-market-sees-record-growth-in-h1-2018/
https://www.luxurydaily.com/wp-content/uploads/2018/07/BMW-X1.jpg
file:///author/sarah-ramirez
https://pubads.g.doubleclick.net/gampad/jump?iu=/60923973/mid-article-micro-bar&sz=234x60&c=85099116&tile=1
http://www.jato.com/


 

The Range Rover Velar was a top-selling SUV in Europe. Image credit: Land Rover

Mercedes' GLC/Coupe and Land Rover's Range Rover Velar were two of the most popular midsize SUV models.

Hybrids and electric vehicles are also gaining in popularity, growing by 31 percent. While the environmentally-
friendly vehicles only account for less than 6 percent of the total European car sales, they make up 56 percent of the
total market in Norway, 13 percent in Finland and 11 percent in Sweden.

On the other hand, diesel cars represent more than a third of the European market 37 percent but sales were down 17
percent from the first half of 2017. Norway and the U.K. saw diesel sales decline by 32 and 30 percent, respectively.

The decline of diesel engines is adversely affecting luxury automakers who have been slower to innovate.

Mercedes' A- and C-Class models are less in-demand, as are Audi's A3 and A4. While BMW's SUVs prove popular,
demand for its 3-series dropped 21 percent.

Growth amid concerns

Overall, the automotive industry, including the luxury sector, is  seeing robust growth in Europe and beyond, despite
uncertainty in the British market.

Automakers throughout the U.K. are concerned over the progress of Brexit negotiations, fearing that a stalling-out of
the talks could reverse the progress the industry has made.

The automotive industry has had record years of revenue growth since the Brexit vote. U.K. Automotive's 19th annual
Sustainability Report found that the manufacturing sector turned over 82 billion pounds, or about $108 billion, in
2017, marking its eight consecutive year of growth (see story).

Rolls -Royce, Mercedes and McLaren all had strong starts to the year, though Rolls -Royce and Mercedes especially
benefited from their popularity in China (see story).

Luxury automakers who take note of the changing tastes of European drivers including growing demand for electric
and hybrid vehicles have room to grow.

Earlier this spring, British automaker Jaguar Land Rover revealed its new electric vehicle, the I-Pace, making it
among the first legacy automakers to challenge U.S. automotive brand Tesla, an early adopter of electric driving
(see story). Jaguar Land Rover recently announced that by 2020, all of its  cars would be at least partially electric-
powered (see story).

More luxury car brands are following Jaguar's lead and heavily investing in electric vehicle development.

In May, BMW previewed initial designs for the electric and technology-focused iNext. In 2017, BMW Group sold
more than 50,000 electric vehicles, exhibiting the importance of electric-powered automobiles in today's auto
industry (see story).

"The diesel crisis certainly affected the speed of growth in the market, but consumers are overcoming this by turning
to more attractive gasoline and AFV solutions," Jato's Mr. Munoz said.
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