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full.

Today in luxury:

"A dress is like a passaporto, no?" Welcome to Pierpaolo Piccioli's  Valentino

The newish, low-profile creative director of the storied fashion house has managed to honor its legacy while making
it completely, and refreshingly, his own, reports The New York Times.

Click here to read the entire article on The New York Times

How luxury fashion ecommerce site Matchesfashion.com plans to make online and offline buying seamless

After experiencing incredible growth online, e-commerce retailers such as Amazon, Alibaba and digital brands
such as Warby Parker have recently begun opening bricks-and-mortar stores, says South China Morning Post.

Click here to read the entire article on South China Morning Post

American boat makers feel the crunch from Trump tariffs

MJM Yachts has already felt the sting of tariffs. CEO Bob Johnstone was negotiating the sale of a 53-foot, $2.2 million
yacht to a buyer in Monaco when the European Union announced a 25 percent tariff on American-made boats as
retaliation for the Trump administration's tariffs on imported aluminum and steel, according to the Associated
Press.

Click here to read the entire article on the Associated Press

Hongkong & Shanghai Hotels is very long-term looking company, CEO says

Clement Kwok, chief executive officer of the Hongkong & Shanghai Hotels, discusses 1H earnings, his outlook for
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the second half of the year, the luxury hotel market, Chinese customers, his business strategy, M&A opportunities, the
impact of a trade war on his business and his expansion plans, per Bloomberg.

Click here to watch the video on Bloomberg
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