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Drizly is  one online alcohol delivery service.

 
By BRIELLE JAEKEL

While online ordering for alcohol seemed slow to take off, China is paving the way for this form of ecommerce to
become popular with 15 percent growth each year.

According to the IWSR "Ecommerce Study: A strategic roadmap for alcoholic beverages," China's ecommerce
market for alcoholic beverages is currently at $6.1 billion, four times higher than the United States. Popular Chinese
e-retailers Tmall and JD.com together triple the number of alcoholic ecommerce sales from the U.S. alone.

Online alcohol
France and the United Kingdom trail China as the most mature online beverage markets with the highest percentage
of off-trade sales derived from ecommerce activity. But China's online alcohol sales are still three times the size of
the two more established markets.

Tmall and JD.com combine for a total 70 percent of China's market for alcoholic beverages.

While the United States is far behind China in this area, with only 1 percent of alcohol sales happening online, the
market is still growing. As restrictions begin to ease and consumer adoption grows, the sector is seeing double-digit
growth.

IWSR's study shows that consumers are purchasing alcohol online out of convenience rather than for a better price,
which means luxury brands have a niche they could leverage.

Amazon is working significantly in this area, with 50 percent of online alcohol orders placed in Germany and
significant growth in markets such as Japan, the United Kingdom, Spain and Italy.

Wine is the most popular form of alcohol bought online, with a typical 60 to 70 percent share of sales. However, for
brands Jack Daniels leads the pack, while Heineken is most popular for beer.

Additional insight
Interest in high-end spirits is  growing, with significant sales in the duty-free alcohol sector and events being held at
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international airports to celebrate fine whiskies and other beverage types while affluent consumers travel the globe.

Spirits retailer Le Clos has broken the record for most expensive duty-free alcohol purchase yet again with the sale of
a 29-bottle set of The Macallan for $530,000. Meanwhile, DFS Group, an LVMH-owned travel retail company,
announced the opening of a global whiskey festival at eight of its  locations around the world (see story).

Despite the challenges of U.S. regulations, some alcohol brands have sought direct paths to purchase through digital
channels.

For instance, Mot Hennessy-owned Champagne house Dom Prignon reacted to consumers' on-demand
expectations with a speedy delivery service.

Together with third-party technology firm Thirstie, the Champagne house launched an ecommerce option on its Web
site in select United States markets, promising to put bottles of its  vintages in customers' hands in an hour. With
consumers becoming more accustomed to instant gratification, retail in a number of categories is catching on with
faster fulfillment (see story).
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