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By BRIELLE JAEKEL

Wellness is a particularly important aspect of the luxury sector and its popularity is continuing to take off, with the
industry growing 12.8 percent in the last two years.

A new report from Global Wellness Institute shows that the industry jumped from $3.7 trillion to $4.2 trillion over two
years from 2015 to 2017. In the same period, the wellness economy grew at double the rate of the global economy,
pointing to opportunities for the luxury business.

"Once upon a time, our contact with wellness was occasional: we went to the gym or got a massage," said Katherine
Johnston, senior research fellow at GWI. "But this is changing fast: a wellness mindset is starting to permeate the
global consumer consciousness, affecting people's daily decision-making whether food purchases, a focus on
mental wellness and reducing stress, incorporating movement into daily life, environmental consciousness, or
their yearning for connection and happiness."

Wellness economy growth
The wellness economy grew 6.4 percent annually from 2015 to 2017, compared to the 3.6 percent increase for the
global economy.
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Spa services in wellness are becoming extremely popular

Wellness expenditures now make up more than half of global health expenditures, at $4.2 trillion and $7.3 trillion,
respectively.

The wellness industry also currently represents 5.3 percent of the global economic output.

Spa facilities were the fastest growing sector in the wellness economy from 2015 to 2017, rising 9.8 percent.

Wellness travel follows spas, increasing at a rate of 6.5 percent within the past two years. In 2017, travelers embarked
on 830 million wellness trips, and the market for wellness tourism has reached $639 billion.

About nine in 10 wellness travelers do not plan their entire vacation around health-conscious activities, but rather
seek out ways to partake in activities or maintain their lifestyle while they are away. This may mean finding healthy
food or joining in a fitness class.

Wellness-focused travelers also tend to outspend other travelers.

North America has the largest wellness real estate market, valued at $54.8 billion, with Asia-Pacific following at $46.8
billion and Europe coming in third at $31.7 billion.

Money's on health

Workplace wellness is also growing dramatically, with North America leading the charge in that as well. Fifty-four
percent of North American workers have access to workplace wellness programs in 2017.

However, only 10 percent of the world's workers have access to such programs and services. Europe follows North
America with 25 percent of workers able to access wellness solutions.
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Additional insight
As consumer spend on health and wellness grows, the luxury industry is getting in the game.

Once a trend, the notion of athleisure is now becoming part of a broader lifestyle, extending into areas of
consumers' lives beyond fashion. In a webinar presentation on March 2, analysts from Euromonitor discussed "The
Future of Athleisure and Luxury Apparel," looking at how the two are increasingly colliding (see story).

While wellness continues to be a vital aspect of luxury travel brands' experiences, the face of the health movement
has shifted.

With affluent travelers' interest in health and wellness becoming an important feature in selecting their next trip,
high-end hospitality brands have been forced to embrace it. However, in the past brands and consumers were more
focused on fitness, but now digital detoxes and mental health are becoming more popular in catering to today's
overly connected affluent (see story).

"Wellness for more people is evolving from rarely to daily, from episodic to essential, from a luxury to a dominant
lifestyle value," Ms. Johnston said. "And that profound shift is  driving powerful growth."
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