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Matt Smith and M.I.A. in Burberry's  2018 holiday campaign. Image credit: Burberry

 
By SARAH RAMIREZ

British fashion house Burberry is ringing in the holiday season with a diverse cast of characters in a vignette
examining the expectations and realities of family festivities.

"Close Your Eyes and Think of Christmas" is a moody glimpse at the busiest time of year, with gloomy British
weather and crowded trains standing in the way of a family feast. The campaign film blends iconic Burberry pieces
with its more updated aesthetic.

A British Christmas
Ahead of the official holiday campaign debut, Burberry revealed the names who will be starring in the effort.
Burberry's festive campaigns often goes for star power and for 2018, the label brought back some previous brand
ambassadors while also tapping new talent (see story).

This year's all-British cast includes rapper M.I.A., actors Matt Smith and Kristin Scott Thomas and supermodel Naomi
Campell alongside her mother, Valerie Morris -Campbell.
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A festive feast with Matt Smith, Kristin Scott Thomas and M.I.A. Image credit: Burberry

Directed by Juno Calypso, the short film is set to a distorted version of the Christmas classic, "Carol of the Bells." It
opens to a snowy forest scene before the images flicker and become a television set at a bland London diner.

At the diner, M.I.A. wears a brown Burberry trench while her hair is  wrapped in an archival-print scarf and Mr. Smith
is dressed in a tartan jacket. Outside, frost accumulates on a window pane while the wind toys with a Burberry plaid
umbrella.

The scene then changes to a crowded train as Ms. Thomas commutes home. She wears the iconic Burberry trench
coat and carries a belt bag in dusty rose.

Burberry's 2018 holiday film, Close Your Eyes and Think of Christmas

Burberry's updated logo can be spotted on Ms. Thomas's silk scarf as well as on the seat upholstery on the train.

The new monogram features orange, brown and white with lines intersecting through various letter T 's and B's. The
T and B designations are for the brand's founder Thomas Burberry (see story).

Dressed in evening wear, the three reappear at a festive dinner that seems lacking in joy and conversation.

The scene shifts once again, and Ms. Campbell and Ms. Morris -Campbell are seen lounging dressed in head-to-toe
Burberry plaid. Behind the mother-daughter duo, velvet curtains open to reveal the film's original wintery scene.

Brand boost
Keeping its heritage in mind, Burberry is bottling up the essence of its  hometown with a new product touted by a
well-known face.

British model Cara Delevingne is the front woman for Burberry's upcoming fragrance launch that is said to embody
the "bold attitude and adventurous spirit of a Londoner."

The scent, said to represent the spirit of London, is named Her and is another shift in the label's traditional
strategies. Burberry has explained that Her focuses on the edgier side of London, a new direction for the brand that
has typically centered on traditional fragrances (see story).

Burberry says its strategy to reposition itself under chief creative officer Riccardo Tisci's vision has seen a positive
response.

During the six months ended Sept. 29, the label's revenues totaled 1,220 pounds, down 3 percent year-over-year,
however Burberry is optimistic about the changes underway. The period saw Mr. T isci's first runway collection for
the brand, as well as the roll out of a new logo and streetwear-infused aesthetic (see story).
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