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By ST AFF REPORT S

Luxury Daily annually honors 25 smart women executives who show the potential to make a difference next year in
the luxury business. This year's list features honorees who have set ambitious goals to achieve in a luxury market
that, while growing, is also challenged by rapid changes in consumer behavior and technology.

Here is one honoree:

Adelina Ettelson, head of residences marketing, Mandarin Oriental Hotel Group, New York

"Given the new GDPR, it has been increasingly challenging to reach and connect with our UHNW owner base"

What do you most like about your job?

The dynamic, global nature of the role is what I like most about my job.

As the brand ambassador for Mandarin Oriental to our developers around the world, I can take advantage of my
background in luxury marketing in true global scale.

Being culturally curious, I find it stimulating to work alongside seasoned, international teams and adapt our strategy
to local consumer expectations, needs and perceptions.

We have a record pipeline of residential projects for the group, with locations ranging from London to Istanbul,
Melbourne to Bali.

I love extending our brand beyond our current footprint and to translate our global luxury brand in new markets.

What is the biggest challenge in your work?

Given the new GDPR [European Union's Global Data Privacy Regulation], it has been increasingly challenging to
reach and connect with our UHNW owner base.

Privacy is certainly a concern and, yet, our owners have high expectations to receive relevant information about our
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hotels and residences.

As a global luxury player and a brand renown for our service, we must find the fine balance between
accommodating and anticipating our residents' needs, whilst also respecting their privacy.

The main challenge remains how to engage and stay relevant to our owners. They are interested in personalization
as well as sophisticated yet authentic access and experiences.

As hotel-branded residences, we constantly work on developing relatable benefits and amenities at the property and
corporate levels.

What is your work priority for 2019?

My priority in 2019 is to manage and direct the market launches of nine new luxury residential projects. They are all
unique. Some are high rises in city locations, some are resort properties.

We have residences launching in markets where branded residential is  a new concept, whilst still others are in a
mature, sophisticated market.

Each market has a different perception and understanding of our brand as well as specific local attributes.

The challenge is to balance the intense workload of nine launches worldwide with our ongoing engagement
programs for our current residence owners our most loyal fans.

What is your proudest achievement in luxury?

Over the last 10 years, I am grateful to have driven and contributed to Mandarin Oriental's success as the highly
coveted luxury brand partner for residential developers worldwide.

We continue to add more residential developments in our global portfolio and I am excited about our nine new
developments in U.S., Asia and EMEA [Europe Middle East and Africa].

Another significant achievement is the creation of a unique recognition and benefit program for our residence
owners.

At Mandarin Oriental, we pride ourselves in innovation. Now in its sixth year, we are constantly evolving and
enhancing the program based on owner feedback and colleagues' insights.

How do you see luxury evolving in 2019?

Luxury consumers are sophisticated and savvy about brands and marketing programs.

What UHNWIs perceive as luxury has changed in the last few years. Luxury now is increasingly about enjoyment,
delight and discovery of experiences that are meaningful to the consumer.

From our proprietary research conducted by Wealth X, we know that this means highly bespoke, experiential
amenities and relevant information delivered seamlessly.

The balance of high touch and high tech will be even more important in 2019.
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