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Fendi is  giving its  home furnishings  their own retail environment. Image credit: Fendi Casa

 
By SARAH RAMIREZ

The luxury interior design and homeware sector is being disrupted as more fashion brands increasingly step into
the rapidly-growing category.

According to Fashionbi's new "Design Meets Fashion" report, North America and Europe are dominating the luxury
furniture market, which is increasing at a compound annual growth rate of 4.65 percent. Among the current trends
driving the market are environmentally-friendly materials, multifunctional furniture and branded housewares,
including collaborations between fashion labels and interior labels.

"I think collaboration with a noticeable designer can help [traditional brands] to stay relevant for the market," said
Yana Bushmeleva, chief operating officer of Fashionbi, Milan. "The brand identity is crucial and the key elements
should be recognizable."

Crafted collaborations
Fashion labels including Gucci, Versace and Fendi are hoping to make an impact in affluents' homes with their
furniture offerings. Most upscale home collections offered by luxury fashion brands include pieces priced around
$11,000, or 10,000 euros at current exchange.

Last year, Spanish leather goods and apparel house Loewe premiered its first home furnishings collection, which
spans furniture and decor with a focus on craft. Following a debut during Milan's Salone del Mobile home fair,
Loewe's "This Is Home" collection traveled to department store Liberty London for a three-week pop-up.
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Loewe This Is Home collection. Image credit: Loewe

Leveraging Loewe's leather skills, the collection includes items such as laser-cut lampshades and chairs and
benches lined in leather. Consumers can also purchase a stack of multicolored leather sheets to embellish pieces
from the collection or use for another decorative purpose (see story).

Italian fashion label Gucci similarly branched out into interior furnishing items in 2017, under the guidance of
artistic director Alessandro Michele. Rather than establishing a separate space for these dcor items in Gucci stores,
the pieces are merchandised throughout the boutiques, driving home the idea that this line is one with Gucci's
fashions.

This line brings the codes, patterns and motifs that Mr. Michele has established at the house to a new category,
ranging from furniture, furnishings and crockery (see story).

In the home decor world, trade shows and design weeks have only grown in importance as they have become prime
opportunities for luxury fashion labels to launch new collaborative projects.

The most prestigious furniture fairs include Maison et Objet in Paris, the London Design Fair, New York's
International Contemporary Furniture Fair and Salone del Mobile in Milan.

Since Salone del Mobile's launch in 1961 as a small fair focused on Italian furniture, the event has grown to be a
global phenomenon with major brands from around the world gathering in Milan to showcase their designs. The
show is a centerpiece of Milan Design Week, which sees a plethora of launches, parties and events.

Iconic Italian brand Versace was also present at the show, unveiling a new home collection inspired by the
legendary Versace home located right in Milan on Via Ges (see story).

Although luxury fashion brands have been dominating the furniture scene, premium automakers are also making
special appearances at design weeks.

Bentley Home is a partnership between Bentley and Club House Italia, the artisan furniture designer. Image credit:
Bentley Motors

This past spring, Bentley Motors showcased its licensed home collection at Milan Design Week, with the
centerpiece of its  exhibition being the Buxton kitchen. Bentley's designs are inspired by the brand's heritage as a
luxury automaker.

In partnership with photography tool manufacturer Leica Camera, Rolls -Royce spotlighted the team members behind
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its  new Cullinan SUV as the subjects for a photo exhibit at this year's London Craft Week. Rolls -Royce believed that
Craft Week was a fitting event to exhibit its  craftsmanship, as the brand strives for quality and authenticity (see story).

Investment and innovation
Since the luxury furniture market was valued at an estimated $23.1 billion in 2017, brands are taking this time to
further invest in their home furnishings.

Italian fashion house Fendi gave its home furnishings their own retail environment with the opening of its  first Fendi
Casa flagship.

The dedicated Fendi Casa boutique is located on Milan's via Montenapoleone nearby to Fendi's fashion boutique.
Opened to coincide with Salone del Mobile, the 4,300-square-foot store allows Fendi to showcase its brand story
through a different product category.

Within this store, Fendi Casa is highlighting some of its creative collaborations, including Toan Nguyen and Marco
Costanzi. The boutique is situated in the Palazzo Carcassola Grandi, a 16th-century palace, which has period
architectural details such as frescos and inlaid wood ceilings (see story).

Not all luxury brands are focusing on large-scale furniture, with some opting for smaller and more accessible
pieces instead.

In a bid to modernize its product offerings, T iffany selected Reed Krakoff to design its new gifts, home and
accessories collection for 2017 (see story). T iffany Blue and silver are prominently featured throughout the jeweler's
home offerings, and the flatware is used at the brand's Blue Box Cafe.

More brands are also harnessing technology to enhance customer experiences as affluents design and update their
personal spaces.

Gucci is using mobile technology to help consumers decorate their spaces with items from its newest homeware
collection. With the Gucci mobile application, users can use an augmented reality feature to virtually personalize
their space with pieces from the new Gucci Dcor collection.

When users open the Dcor section of the app, they are prompted to "get ready to decorate." The app detects a surface,
and then users can select a product and digitally place it in their home (see story).

"Technology is penetrating also the design field," Ms. Bushmeleva said. "For instance, H&M announced a new
service H&M Home Stylist' a unique voice assistant, with the ability to give styling advice, creating mood boards and
'talking' with customers using Google Assistant technology."
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