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By ST AFF REPORT S

Luxury Daily's live news from Nov. 21:

Chanel tests digital initiatives with new Paris flagship

French fashion label Chanel is beefing up its digital strategy with a new flagship that will act as the foundation for its
technological advancements.

Click here to read the entire story

GM scales back, cancels Cadillac subscription model

As part of automaker General Motor's restructuring, its  premium brand Cadillac is canceling its subscription service.

Click here to read the entire story

Comme des Garons designs holiday products based on iconic items

Luxury brands including Burberry and Gucci are celebrating the holidays with Comme des Garons for a special
capsule.

Click here to read the entire story

Rosewood, Hennessy invite guests into cozy wonderland

Hospitality group Rosewood is working with luxury cognac-maker Hennessy to bring in guests for a one-of-a-kind
winter experience.

Click here to read the entire story

Dolce & Gabbana pleads for forgiveness

https://www.luxurydaily.com/category/resources/newsbriefs
https://www.luxurydaily.com/days-wrap-chanel-cadillac-comme-des-garcons-rosewood-dolce-gabbana-and-dior/
https://www.luxurydaily.com/wp-content/uploads/2018/11/screen-shot-2018-11-26-at-092333_b.jpg
file:///author/staff-reports
https://pubads.g.doubleclick.net/gampad/jump?iu=/60923973/mid-article-micro-bar&sz=234x60&c=85099116&tile=1
https://www.luxurydaily.com/chanel-tests-digital-initiatives-with-new-paris-flagship/
https://www.luxurydaily.com/chanel-tests-digital-initiatives-with-new-paris-flagship/
https://www.luxurydaily.com/gm-scales-back-cancels-cadillac-subscription-model/
https://www.luxurydaily.com/gm-scales-back-cancels-cadillac-subscription-model/
https://www.luxurydaily.com/comme-des-garcons-designs-holiday-products-based-on-iconic-items/
https://www.luxurydaily.com/comme-des-garcons-designs-holiday-products-based-on-iconic-items/
https://www.luxurydaily.com/rosewood-hennessy-invite-guests-into-cozy-wonderland/
https://www.luxurydaily.com/rosewood-hennessy-invite-guests-into-cozy-wonderland/
https://www.luxurydaily.com/dolce-gabbana-pleads-for-forgiveness/


 

Italian fashion house Dolce & Gabbana has taken to social media and is using video to correct a mistake.

Click here to read the entire story

Dior sheds light on cultural influences through social media

French fashion house Christian Dior is elaborating on the Mexican inspiration for its 2019 cruise collection by
putting local photographers in front of the camera.

Click here to read the entire story
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