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Day’s wrap: Cond Nast, Mot Hennessy,
Tiffany, Cunard, Valentino and Land Rover

November 27, 2018
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W Magazine could be one ofthe casualties of Cond Nast'’s changes. Image credit: W Magazine
By STAFF REPORTS
Cond Nast merges US, International divisions, drops CEOs

Media group Cond Nast has continued to announce major changes within its organization as it attempts to navigate
the new media world.
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Click here to read the entire story

Mot Hennessy brings personalization closer to New York travelers

Luxury group LVMH's spirits division is bringing customization to Grand Central Terminal for the gifting season.
Click here to read the entire story

Tiffany creates workshops within its windows

U.S. jeweler Tiffany & Co is giving customers and passersby a look inside inside its workshop with its holiday
windows.

Click here to read the entire story
Cunard brings comedian onboard for special cruise

Luxury cruise line Cunard has invited comedian Keegan-Michael Key aboard one of its cruises for an intimate
interaction with guests.

Click here to read the entire story
Valentino celebrates Japanese culture with concept shop
Italian fashion label Valentino is gearing up for its runway show in Tokyo by looking to other designers.

Click here to read the entire story
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Land Rover appeals to city drivers with redesigned Evoque

British automaker Jaguar Land Rover is promoting its redesigned Range Rover Evoque with a tech-centric campaign
aimed at urban, environmentally conscious drivers.

Click here to read the entire story
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