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By ST AFF REPORT S

Luxury Daily's live news from Nov. 28:

Juwai seeks to guide Chinese consumers in cross-border education

Chinese real estate platform Juwai is responding to the demand for international education with a platform
dedicated to helping consumers pick schools and real estate abroad.

Click here to read the entire article

Lightbox picks New York for premier pop-up

De Beers' lab-grown diamond brand Lightbox is branching into bricks-and-mortar with the opening of its  first pop-up
store.

Click here to read the entire article

Activist HBC investor pushes for Saks sale

Saks Fifth Avenue parent company Hudson's Bay Company is facing pressure from its investor Land & Buildings to
sell the luxury retailer to boost its  share price.

Click here to read the entire article

Tiffany Q3 sales up 4pc

Jeweler T iffany & Co. saw growth across regions in the third quarter, as consumers spent more in their local
markets.

Click here to read the entire article

Valentino eyes growing Chinese ecommerce via Tmall debut

Italian fashion label Valentino is making itself more accessible to Chinese shoppers through the launch of a flagship
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store on Alibaba's Tmall Luxury Pavilion.

Click here to read the entire article

Asian travelers value shared experiences

Traveling is one of the preferred ways for consumers in the Asia-Pacific way to enjoy shared experiences,
according to new research from YouGov and Priority Pass.

Click here to read the entire article

Click here to read the morning newsletter
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