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Gucci is  training its  next generation of artisans  and craftsmen and women to keep the manufacturing traditions  and skills  alive. Image credit: Gucci
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Gucci formally announced the launch of Gucci cole de l'Amour, an education program that trains candidates in the
craft and production skills necessary for making the fashion brand's products.

Split into three courses, the school's faculty will comprise Gucci current and past managers as well as specialist
artisans and former colleagues who will help in this transfer of knowledge.

"The heritage of Gucci is made up of people and their knowledge," said Gucci president/CEO Marco Bizzarri in a
statement. "Training is the most powerful method and tool we have to enhance our people and our products."

Gucci is the crown jewel in Paris -based Kering's luxury portfolio that includes brands such as Bottega Veneta,
Alexander McQueen, Brioni, Pomellato, Balenciaga, Boucheron, Saint Laurent and Ulysse Nardin. Gucci is based in
Florence, Italy.

cole de l'Amour is part of Gucci Equilibrium, a platform that supports Gucci's 10-year Culture of Purpose
sustainability and social responsibility program based on environment, people and new models.

Three's the charm
Gucci cole de l'Amour has three courses.

First is  the craftsmanship school, or Scuola dei Mestieri. It is  a six-month program in the Gucci ArtLab that aims to
educate trainees in the overall product design and production process for leather goods.

Per Gucci, the course is open to high school graduates or unemployed people ages 18-26, both of whom must have a
passion for making things by hand.

The craftsmanship school opened in October with a batch of 10 students studying full-time Monday through Friday.
Next enrollment is in March.

A parallel training course for students who want to specialize in the craft and production of shoes is in its planning
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phase, Gucci said

Next is the factory school, or Scuola di Fabbrica. The bimonthly program in Gucci's factories trains candidates to
becoming production operators who specialize in specific leather goods manufacturing activities.

Similarly open to high school graduates or those unemployed ages 18-26, the factory school debuted in October 2017
with 60 enrollees so far.

Finally, there is the technical academy offering technical courses to aid operations in different Gucci departments
and factories.

An internal program, the academy's aim is to spread technical skills within the organization by sharing and
exposing knowledge especially to those employees who are not directly involved with the manufacture of products.

Trainees  at work in the Gucci cole de l'Amour program. Image credit: Gucci

Old school is cool

Several luxury brands have debuted training programs alarmed by the drop in artisans and craftsmen with the
technical knowhow to make goods. Others have apprenticeship programs designed to pass along manufacturing
skills from one generation to another.

Brands and retailers such as LVMH, Galeries Lafayette, Este Lauder, Tod's and Mercedes-Benz have well-publicized
training programs (see stories).

cole de l'Amour had its origins in the Gucci ArtLab. Gucci's manufacturing centers, including Gucci ArtLab, employ
more than 2,400 people who work side by side.

"It is  no coincidence that cole de l'Amour was born from the Gucci ArtLab, which is the perfect expression of the
corporate culture that we are building and developing: a place that promotes learning and the development of skills,
a laboratory of ideas, an environment where we work with passion; indeed, I should really say, where we work with
love," Mr. Bizzarri said in the statement.

Gucci's spring summer 2019 fashion show
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