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Alcides  Baio with the centaurs  at the Hotel Ritz in Lisbon. Image credit: Four Seasons

 
By SARAH RAMIREZ

Hospitality group Four Seasons Hotels and Resorts is spotlighting the artists whose work is found around one of its
famed hotels in a new video series.

Four Seasons Hotel Ritz Lisbon has launched the "Unscripted" series on the brand's YouTube channel. Luxury
hospitality brands are increasingly connecting different properties to unique cultural perspectives to appeal to more
experiential travelers.

"Four Seasons Hotels always provides its guests with a unique atmosphere and architecture in each of its locations
each experience varies from the next," said Tiffany Dowd, founder and president of Luxe Social Media, Boston.
"This 'Unscripted' episode highlights this local connection and unique atmosphere through the arts in a very
meaningful way.

"When someone now visits the Four Seasons Hotel Ritz Lisbon, there is a new appreciation for the local culture
beyond the walls of the hotel," she said.

Ms. Dowd is not affiliated with Four Seasons, but agreed to comment as an industry expert. Four Seasons was
reached for comment.

Hotel craft
Local artisan Alcides Baio is featured in the series' first episode, "An Unfinished Adventure," as he updates the
hotel's famed centaurs for the holiday season.

The film is narrated by Mr. Baio in his native Portuguese. It begins with him grappling with his commitment to art,
and how he wishes his career would involve something more "useful" and "meaningful," such as mission.

Four Seasons explores Alcides Baio's creative process

Audiences see Mr. Baio creating his centaur sculptures in his rustic art studio, from his initial sketches to welding
metal wire for the body forms. Later, he casts the plaster and adds a striking red coat of paint to the figures.
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"I like to think that when people look at my work, they can feel what I was thinking when I created it," Mr. Baio
explains.

Scenes of his work processes alternate with a few grounding shots of the Portuguese countryside, to further
strengthen the cultural connection.

The only glimpse of the Four Seasons is at the end of the film, when Mr. Baio and his team bring the centaurs to the
hotel. They are displayed among illuminated Christmas trees and strike an imposing presence.

Mr. Baio's sculptures are inspired by the works of Almada Negreiros, a Portuguese artist who was prominent in the
Cubism movement. Mr. Negreiros' tapestries inspired by the constellation Centaurs are displayed prominently in the
Ritz Lisbon lobby.

Content creation
Four Seasons is not alone in bridging art, culture and hospitality.

Hospitality group AccorHotels is giving fans a glimpse into emerging cultural scenes in Asia through a new
docuseries in another effort to engage guests through storytelling.

A collaboration with CNN International's Great Big Story, the four-part video series focuses on art, architecture and
music and will be viewed on multiple platforms, with the debut video sponsored by the Fairmont brand. Luxury
travelers are increasingly looking for more authentic experiences, and hospitality brands are meeting this demand
both in-person and online (see story).

Marriott International's hospitality brand The Ritz-Carlton is bringing new depth to user-generated content through a
collaborative filmmaking project with Hearst Magazines.

"The Note" is the first film released of the "The Stay" series that was shot on-location at different Ritz-Carlton
properties by five up-and-coming directors selected from 500 contestants. Luxury brands, especially in the
hospitality industry, are focusing on more experiential strategies, including supporting the arts (see story).

"Today's experienced traveler wants to be immersed in something new that they cannot find at home," Ms. Dowd
said. "By bringing local culture directly to the guest, it's  both educational and memorable."
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