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By BRIELLE JAEKEL

After disrupting services, luxury goods and retail, wellness is becoming fully integrated into categories including
fashion and fragrances.

More awareness has been brought to individual health as well as the health of the planet, making consumers flock to
brands who incorporate wellness into their strategies. According to a new report from the Global Wellness Summit,
"Eight Wellness Trends for 2019," traditional sectors that previously were unaffected by the wellness movement are
being disrupted.

"I think that what is most eye-opening is how wellness concepts are remaking huge industries we once would have
never associated with wellness, like the vast global fashion industry or the death and dying industry," said Beth
McGroarty, vice president of research at Global Wellness Summit. "It is  shaking up categories beyond the traditional
markets we associate with wellness, like fitness or healthy food.

"We are looking at everything in our lives now from a wellness lens," she said.

Wellness throughout
Beyond just the athleisure takeover in fashion, the coming years will present an interesting opportunity in which true
sustainable and ethical fashion trends will emerge.

The growth of recycled material in fashion will be significant, including clothing and shoes made from used
material such as food waste and plastic bottles. Currently, the vegan leather and faux-fur movement is becoming
more on-trend than real fur and leather.
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Supermodel Kate Moss  wears  colored faux fur for Miu Miu fall/winter 2017. Image credit: Miu Miu

Global Wellness Summit estimates that if the fashion industry does not changes its "take-make-dispose" strategy, it
will consume 25 percent of the world's carbon fiber budget by the year 2050. The group believes that this year will be
the year for radical change, where in addition to recycled material, 3D printing and artificial intelligence will help
fashion become more customized rather than mass produced.

Overtourism, the number one issue in the travel industry, could also be another matter tackled by wellness,
according to Global Wellness Summit.

With more than half of the world's travelers only going to the top 100 destinations, these areas are being greatly
damaged by the increase in traffic. Experts believe that if consumers shift their interest in travel to wellness trips,
which are more often tied to destinations off the beaten path, the over-trafficked areas can be saved.

Meditation is also exploding, much like its yoga predecessor, where a variety of different methods, mediums and
forms are growing. Mobile applications, unique classes and more are shifting meditation into a popular trend.

More doctors are also prescribing patients to get back to nature when feeling overwhelmed. The detachment
consumers have today from nature could be significantly impacting their well-being.

Sus tainability is  also an important part of travel. Image credit: Booking.com.

One of the less expected sectors that wellness has infiltrated is the fragrance industry. Many consumers are
interested in scented products that create a positive environment.

As China continues to grow as a luxury consumption powerhouse, so has its market for wellness, meaning that its
consumers' interest in health will trickle down to the rest of the world.

Nutrition is also becoming more personalized, with consumers looking into medical testing to determine what
exactly is the right diet for them based on their genetic makeup and sensitivities.

Consumers are now even thinking about death and burials in terms of wellness, looking for more sustainable ways
of burial and peaceful departures rather than cold hospital experiences.

Additional insight
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Wellness is a particularly important aspect of the luxury sector and its popularity is continuing to take off, with the
industry growing 12.8 percent in the last two years.

An earlier report from Global Wellness Institute shows that the industry jumped from $3.7 trillion to $4.2 trillion over
two years from 2015 to 2017. In the same period, the wellness economy grew at double the rate of the global
economy, pointing to opportunities for the luxury business (see story).

Consumers' shared desire to incorporate healthfulness and eco-friendliness into their lives is evidenced in the
topics they talk about on social media, with subjects such as clean beauty and freeganism rising in popularity this
past year.

According to data from the 2019 Topics & Trends Report from Facebook, conversations surrounding sustainable
fashion have grown more than three times over in 2018, while detoxification as a term has risen 7.6 times. As
marketers prepare to launch campaigns in 2019, Facebook sees these trends as indicators of what will soon reach
popularity (see story).

"There is a sharpening urgency around climate change and the destruction of our planet, and the crisis no longer
feels like a next-gen, won't-really-affect-me problem," Ms. McGroarty said. "We see this urgency in the trend of well
fashion, where there will be an incredible surge in more sustainable clothing, shoes, accessories and super
innovative eco-fabrics, as the fashion industry is an extraordinary and surprising polluter.

"And we see the ramped-up focus on environmental wellness in the dying well trend, where, as people become
aware of how environmentally toxic traditional embalmment, burial and cremation is, how we are seeing some
seriously out-of-the-box, eco-friendly burial options," she said. "And we see it in the 'wellness tourism fights
overtourism' trend, with new off-the-beaten-track wellness travel destinations that will help alleviate the
environmental destruction happening at destinations suffering from an overtourism crush.

"An unstoppable trend in wellness, given our serious and scary anxiety and depression crisis, is  the focus on mental
wellness, which we see powering trends like meditation going plural, the new use of scent as a neuroscience-
backed medicine for our mental and emotional wellbeing and in the prescribing nature trend, as the evidence
indicates that time in nature is truly brain medicine impacting everything from stress to cognition."
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