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Mandarin Oriental and Abercrombie & Kent offer a cruise around Victoria Harbour in Hong Kong. Image credit: Abercrombie & Kent

 
By ST AFF REPORT S

Hospitality group Mandarin Oriental is  looking towards experiential travel to better cater to modern consumers
through a partnership with travel company Abercrombie & Kent.

The brands are teaming up to create exclusive excursions and bespoke itineraries including culinary tours, fashion
events, art tours, local culture, sports experiences and more. Special itineraries will be booked along with suites or a
deluxe room at Mandarin Oriental locations.

Local itineraries
The Mandarin Oriental and Abercrombie & Kent collaboration includes itineraries and stays in cities such as
Bangkok, Barcelona, Hong Kong, Miami, Milan, New York and Paris.

Each city will feature two booking options: the suite experience or the deluxe experience.

For instance, in Bangkok interested guests can book the suite experience, which includes a helicopter trip to the old
capital of Thailand where an archaeologist will guide them through the ancient city. For the deluxe experience,
guests will have an exclusive tour of traditional Thai cuisine.

In Barcelona, the suite experience includes a VIP visit to FC Barcelona's Camp Nou stadium and dinner with one of
the players, and the deluxe includes a tour of the best tapas bars in the city.

Each itinerary in their respective city was created to have a bespoke representation of the local culture.
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Mandarin Oriental and Abercrombie & Kent offer a trip to Kennedy Space Center. Image credit: Abercrombie & Kent

The gap between the average traveler's vacation spend and that of an affluent individual is widening, with luxury
vacationers outspending the rest by more than six times the typical amount.

According to EyeforTravel's "The Global Luxury Travel Consumer" report, the average traveler spends around
$1,690 per trip, but the luxury consumer's budget is approximately $5,365 per vacation. As the cost and frequency of
affluent trips increases, the hospitality sector will need to respond by curating exclusive experiences and amenities
to ensure affluents continue to be enticed and not become bored by standard stays (see story).
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